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* RETENTION: 96% of non-graduating students plan
to continue their education at GVSU next year.
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CLIMBING CENTER ATTENDANCE 4,134 APPOINTMENTS

BIKE SHOP RENTALS 30 570

BELAY LESSON CERTIFICATIONS 175 INJURY CARE

EDUCATIONAL WORKSHOP HOURS 58 CLINIC VISITS DIMENSIONS

OF WELLNESS

BRAND & IDENTITY - enhanced department
brand to better align with wellness initiatives,
keeping strength of current identity in tact

STORYTELLING - Why Do You RecWell and
Unplugged campaigns rebranded and updated
to better engage with audiences

SOCIAL MEDIA - increased followers by 680+
across 3 platforms, enhanced Instagram story
presence and implemented highlights, & streamlined
hashtag use for consistency and inclusiveness

EMAIL NEWSLETTERS - revised strategy to include
intentional student wellness features each month





