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As the economy moves in fits and spurts, colleges and universities find 
themselves experiencing “tough times,” as well. Public institutions are 
being held hostage to state budgets, while many private institutions 

continue to experience the pains of trying to recover from the still-too-recent 
market melt-down. On the other hand, these same colleges and universities, with 
their faculty, staff — and student — talents and expertise can be significant keys 
to addressing some of society’s most challenging maladies and, indeed, economic 
recovery, per se. Grand Valley State University recognizes the possibilities and 
“owns” the responsibilities as the academic leader of West Michigan! 

Accordingly, the University, which has always taken very seriously its 
overwhelming responsibility to respond to this community’s needs, recently 
re-dedicated itself to the proposition that it must provide even more intense 
leadership in supporting the restructuring of this community’s, Michigan’s, and 
the nation’s economies. To this end, the University’s eight, internal colleges have 
continued, expanded, and intensified their outreach efforts — beginning first, 
and foremost, with this local community. Indeed, the individual colleges have 

forged even tighter bonds and discovered new, more inventive, and more compelling ways to partner for the benefit of the 
University’s business, social, and governmental constituencies. 

Of course, the Seidman College of Business continues to embrace its commitment to serving the local and broader 
communities. From, the nationally and internationally acclaimed Michigan Small Business & Technology Development 
Center (MI-SBTDC), to the Van Andel Global Trade Center’s expanding expertise for supporting businesses looking to 
capitalize on global markets, to the Center for Entrepreneurship & Innovation’s many new ideas and initiatives for enhancing 
the West Michigan climate for entrepreneurship, to the Business Ethics Center’s pathways for ethics discourse and action 
by local businesses, to the Family Owned Business Institute’s significant work with family businesses (including its work 
with the Grand Rapids Area Chamber of Commerce, through the Family Business Alliance), to the myriad individual and 
collective acts of community contributions by faculty, staff, students, alums, and partners, the Seidman College of Business 
works diligently to add to the mosaic of the University’s outreach efforts calibrated to promote economic recovery and social 
change in this community and across the State of Michigan. This edition of the Seidman Update speaks to the outcomes, 
ramifications, and implications of some of that work! 

Enjoy!

— H. James Williams
Dean, Seidman College of Business

Seidman Outreach Opportunities
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Student Outreach

It is hard to pick up a newspaper, 
or hear the news without being 
deluged by reports of the latest 

government budget crisis. Not 
coincidentally, these reports are often 
followed by dire warnings of the 
crushing costs of the states’ prison 
systems. Incarceration rates for U.S. 
residents nearly tripled in the last 
twenty years and the United States 
incarcerates more people than any 
other nation in the world. Political 
leaders have had to face a painful 
realization that current approaches 
to prisoner incarceration may not be 
economically sustainable. 

Nikki Powers, a management student 
in the Seidman College of Business at 
Grand Valley State University, thinks 
she may have a solution. A 2009 
Student Summer Scholars research 
grant recipient, Ms. Powers worked 
with her faculty mentor, Dr. Nancy M. 
Levenburg, to research what she calls 
an “entrepreneurial small business 
education” program for prisoners 
about to enter the prison system. Her 
research focused on a combination 
of prisoner selection, training, and 
mentoring. As a result of her efforts, 
she was invited to present the findings 
at the “6th Annual Satter Conference 
on Social Entrepreneurship” hosted by 
New York University in New York City 
last November. 

Her analysis began with evidence-based 
research on prisoner entrepreneurship 
programs, including close review of 
a venture capital program currently 
operating in Texas. This led her 
to conclude that high-potential 
entrepreneurial-minded prisoners can 
be identified as they enter the prison 
system, provided with real-world 
business entrepreneurship training 
during their course of incarceration, 
and paired with successful business 
mentors following release. As she states, 
“Many of the people entering prison 
already have entrepreneurial qualities; 
they just need to be directed.” Her 
initial research has shown that this 
approach can lead to employment of 
97% versus 11% of the general prisoners 
released, and results in recidivism rates 
of less than 5%. 

Ms. Powers makes the case for 
entrepreneurship training by pointing 
to several federal and state laws that 
bar or restrict people with criminal 
records in fields such as accounting, 
finance, insurance, healthcare, 
childcare, transportation, and aviation. 
Even industries for which prisoners 
receive vocational training, such as 

barbering and plumbing, have severe 
restrictions. Finally, most employers 
have a “check the box” requirement 
to disclose criminal records on their 
employment applications which, her 
research has shown, all but guarantees 
a person will not be considered for 
employment. In Nikki’s words, “This 
means that becoming an entrepreneur 
and launching one’s own small business 
may be one of an ex-felon’s only viable 
career opportunities.” 

As she works with Dr. Levenburg 
to further develop her program, the 
barriers she encounters now are more 
ones of perception. She laughs when she 
says that “People are either fascinated 
or appalled” by her efforts to develop 
a program to teach entrepreneurial 
skills to convicted felons. This includes 
reticent business and community 
leaders who would be ideal mentors, 
but are skeptical or concerned of 
public perception of being associated 
with felons. In addition, she notes that 
high-potential entrepreneurial-minded 
prisoners are perceived “as a small 
population within a small population of 
society” and therefore not as visible as 
other needy segments. 

Seidman  
Student 
Reaches Out 
to Prisoners

Photos by Linda Anderson
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However, Nikki states that with a 
burgeoning prison population, the 
odds that people will have a personal 
experience with the system — either 
directly, or indirectly — is growing. 
She also points to the Michigan 
Prisoner Reentry Initiative focusing 
on community-based employment and 
training solutions as recognition by 
government leaders that alternative 
solutions must be developed. She 
emphasizes that research shows 
entrepreneurial programs are a cost-
effective and successful alternative 
allowing former prisoners to be 
contributing members of society. ■ 

Nikki Powers has a unique perspective in the field 
of research she has undertaken. An entrepreneur, 
she has run a successful gardening business 

in West Michigan for over five years. After earning an 
associates degree in Business as an honor roll student at 
Kellogg Community College, she furthered her education in 
liberal studies at Western Michigan University. During this 
period she also provided vocational training in ornamental 
horticulture to Michigan prisoners. This was important 
to her as she had first-hand experience with the criminal 
justice system resulting from the consequences of “poor 
choices” she made as a young adult. 

Her aggressive pursuit of her own education during 
her incarceration, and subsequent challenges finding 
employment (despite her strong academic record) led her 
to pursue her own business. She is proud of the success 
she has had, and grateful for the opportunities available. 
She especially appreciates the guidance Dr. Levenburg has 
provided. Nikki says it is important that students seek out 
and take advantage of the resources—including faculty 
members—around them, as waiting for things to come may 
result in missed opportunities. She looks forward to earning 
her management degree at Grand Valley State University in 
the fall, and would like to continue developing her research 
in prisoner entrepreneurship programs through that time. 

“… becoming an 
entrepreneur and 
launching one’s own 
small business may 
be one of an ex-felon’s 
only viable career 
opportunities.”
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Faculty Outreach

Bringing the Outside World  
into the Classroom

Using an extensive network 
of business and community 
leaders, alumni organizations, 

and advisory boards, the Seidman 
College of Business faculty are able to 
enhance the learning experience for 
students by bringing outside industry 
experts into the classroom. This 
“expert network” spans broadly across 
the private and public sectors, and 
includes leaders from small and large 
companies, government agencies, non-
profit organizations, consulting firms, 
and entrepreneurs. The information 
imparted by the guest speakers 
allows students to bridge their formal 
classroom knowledge to contemporary 
business issues and solutions. 

A prime example is Dr. Bennett 
Rudolph, professor of Marketing, and 
his creative use of guest speakers as 
an integral part of the graduate level 
marketing curriculum. Eschewing the 
traditional paper-based case studies, 
Dr. Rudolph introduces guest speakers 
each week with real-world business 
problems. The class must then work 
through the issues together, analyze 
the business environment, and present 
recommendations. As he shares, “It is 
a ‘live’ case study. This opportunity to 
interact dynamically with the business 

leader allows the students to gain an 
understanding of business issues they 
otherwise would not. It also helps put 
into perspective the complexities of 
real-world issues that are not easily 
solved and required creative solutions.”

Students certainly appreciate this added 
dimension to learning. Ashley Holloway, 
a senior Accounting student, says of the 
guest speakers in her classes, “[They] 
have allowed me to learn outside of 
the textbook, and offer insight into 
topics that may not have come to mind. 
Depending on the style of presentation, 
they can also offer information that 
relates to a situation more than just the 
topic at hand.” She also appreciates the 
opportunity to network, and notes that, 
“Students with interests similar to the 
speakers gain a future contact.” 

The guest speakers complement 
instruction by sharing their knowledge 
on a wide range of topics including 
international accounting standards, 
business ethics, lean manufacturing, 
and global trade, to name a few. 
Dr. Carol Sánchez, Professor of 
Management and Director, International 
Business Programs, finds that speakers 
with an international perspective 
help expand the horizons of some 

students who may never 
have been abroad. For 
example, she has brought 
in international bankers 
to discuss global trade, 
as well as legal experts 
to outline the intricacies 
of direct investment 
in China and India. 
Some of her classes 
have even been able to 
consult on international 
business projects with 
local business owners, 
providing real-world 
experience. 

The Seidman College 
of Business has been 

fortunate for the enthusiasm and 
willingness to volunteer by leaders from 
such diverse organizations as Amway, 
Steelcase, Bank of America, Hudsonville 
Ice Cream, the FBI, and many others. 
Dr. Steve Goldberg, Director of the 
School of Accounting, says, “In my 
experience, we have never had a guest 
speaker turn down an invitation to 
speak to a class. We are very grateful 
for their willingness to participate.” 
He notes that the relationship with 
the School of Accounting Advisory 
Board has been especially fruitful for 
identifying speakers with expertise in 
specific subject areas. ■

Gary Mescher, Director of Business Development at 
BDO Seidman, addresses a marketing class.
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John Brown Jackson National Life Insurance
Karen Thrun JP Morgan Chase
Julie Quinn Julie Quinn Art
Scott Kanai Kanai Wealth Management
Steve Thiry Knape and Vogt Manufacturing Company
Julie Blitchok Lake Michigan Credit Union
Linda Martin Levitation Staging
Michael A. Cagen Marcus & Millichap
Dr. Ray VanderWeele Merrill Lynch, retired
Lesley Holland Northern Trust
Paula Hampson Northwestern Mutual Financial Network
Bob Bockheim Nucraft Furniture
Susan Brasic Opportunity Concepts
Michael Sander Peroni’s Hockey World 
Steve Handeland Principal Financial Group
Jon Aylsworth Property Tax Consultants
Mark Oberlin Raymond James
Phil Catlett Regent Broadcasting
Rev. Dennis McMurray Renaissance Church of God in Christ
Stephen Blann Rehmann Group
Tom Koster Rehmann Group
Tony Asselta Root-Lowell Manufacturing Company
Josh Fuller  Sanofi-Aventis Pharmaceuticals
Jeff Van Meter Sherlund, Faber and Van Meter
Larry Oberst Spectrum Health
A.J. Medalan Steelcase Inc.
Kim Savoie Stifel Nicolaus
Steph Stenberg Stuart Law
Janna Smith The Buckle
Michael Byers The Byers Group
Gregory Gilmore The Gilmore Collection
Tim Verhey U. S. Attorney’s Office
Bryan Ridgeway Veltman Retirement Specialists
Craig Meurlin Warner Norcross & Judd
Sheila Van Zile Watermark Insurance Services
Andrea Karsten Wells Fargo
Mike Guswiler West Michigan Sports Commission

Recent Seidman College of Business Guest Speakers

*Please note that this is a partial list, and not inclusive of all guest speakers

Greg Kaufman Amstore 
Cindy Droog Amway
Fran Coopersmith Asset Strategy Group
Nils Kessler, JD US Attorney’s Office
Brian Hughes Bank of America
Craig Wolffis Bank of Holland
Doug Jackson Bissell, Inc.
Margie Gerencer C.P.A.
Steve Whitteberry C.P.A.
Carol VanDyke Cascade Engineering
Eric Herman Cascade Engineering
Candace Martin Chase
Brad Sadler Chipotle Mexican Grill
Al Mooney City of Grand Rapids
Scott Huebler City of Whitehall
Barb Noordeloos Coldwell Banker
Bill Smith Compucraft
Cynthia Kay Cynthia Kay and Company
Deb Laakso DB Business Resources
Timothy Morris Eco-Systems Sustainable Exhibits
Rich Wadsworth Edward Jones
Scott Mc Pheeters Edward Jones
Justin Crane Ernst & Young
Roberta Gilligan Federal Bureau of Investigation
Amy Schmidt Fifth Third Bank
Karen Thompson Fifth Third Bank
Lori Fenstermaker Founder, Autosearch LLC
Gary Tilkin GFT Forex
Barry Klein GlaxoSmithKline Pharmaceuticals 
Todd Anderson Grand Auto
Cathy Holton Holton Research LLC
Ken Filippini Hudsonville Ice Cream Company 
Doug Schmitt Hungerford, Aldrin, Nichols & Carter
Adam Billmeier Internal Revenue Service
Barbara Birdsong Internal Revenue Service
Bill Van Eerden IRS Revenue Agent
Victor Shepherd Iserv Corporation
Michael Cardenas Jackson National
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T he Seidman College of Business 
recently announced Dr. Linda 
Chamberlain as the Executive 

Director of the new Center for 
Entrepreneurship & Innovation, or 
CEI. Chamberlain comes from the 
West Michigan Science & Technology 
Initiative where she had served as its 
Executive Director since 2007. Her career 
includes leadership roles in research 
and product development, as well as 
founding her own company to focus on 
creating and validating new business 
opportunities. She earned a doctorate in 
chemistry from Purdue University.

In laying out her vision for the CEI, 
Chamberlain emphasizes the need to 
create value. That means ensuring every 
initiative and service offered by the CEI 
in some way contributes to innovation 
and supporting area entrepreneurs. 
Examples include helping entrepreneurs 
prepare for and access capital funding, 
or linking them to business advisory 
services. It could also mean working 
with an entrepreneur on feasibility 
studies, patent research and filing, 
and navigating the commercialization 
pathway to bring a new product to 
market. The CEI also has responsibility 
for technology transfer and 
commercialization for Grand Valley 
faculty, student and staff innovations.

Using the metaphor of a garden, 
she explains that, “The West 
Michigan economy is the soil where 
entrepreneurs plant their seeds of ideas 
and business ambitions. The role of 
the center is to add nutrients to that 
soil and stimulate growth. We can 
do that by linking entrepreneurs to 
mentors, sources of funding, advisory 
resources, and incubation.” One 
initiative Chamberlain is facilitating 
includes assembling a large cohort of 
investors, entrepreneurs, and business 
and community leaders to discuss 
barriers in the current environment, 

Center for Entrepreneurship and Innovation

Linda Chamberlain, Executive Director of the new 
Center for Entrepreneurship and Innovation

Community Outreach



and enlist support to overcome them. 
She explains, “We want to be a catalyst 
for accelerating the speed-to-market of 
new products and services.” 

In order to generate interest 
and excitement among budding 
entrepreneurs, the CEI is leading or is 
actively involved in a number of area 
activities. This includes sponsoring 
after-school programs in innovative 
thinking for area high school students, 
designing and sponsoring a recent 
stop of the collegiate-focused Extreme 
Entrepreneurship Tour, as well as 
supporting both GVSU’s and the 
Regional Business Plan Competition 
among area college students. The 
CEI is currently developing plans to 
host the annual TED (Technology, 
Entertainment, and Design) event that 
will focus on a public exchange of ideas 
from thought leaders in all walks of life. 

In March, the CEI announced the 
creation of an “Entrepreneur-in-
Residence” program. As the first EIR, 
ThinkWise CEO Roger Jansen is 
assisting the CEI as it reviews business 
plans and coaches entrepreneurs. 
He is also supporting the creation 
of infrastructure, starting with the 
website entreprnr.net, to support those 
who are starting their own businesses. 
Chamberlain notes, “With Roger’s 
help we are turning the CEI into a 
primary resource where entrepreneurs 
can find answers and receive direction 
and guidance. He will help us build 
momentum toward creating a focal 
point where businesses can thrive and 
grow.” The long-term goal is to keep 
talent in West Michigan.

If you are interested in learning more 
about the Center for Entrepreneurship 
and Innovation, including services 
offered and upcoming events, please 
contact Dr. Linda Chamberlain at 
chambeli@gvsu.edu or 616-331-7377. ■

The GVSU Business Plan Competition saw students pitch 
business concepts ranging from hydroponic grocers to 
brewpubs and everything in between. Here, Kylie Skidmore 
explains the concept behind her business, Splatter, a 
combination design studio/cafe.
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Dean’s 
Advisory Board 
Member Profile

John Canepa has distinguished himself both as a 
successful business person and as a key leader in 
the revitalization of Grand Rapids. He currently works 

as a Principal Consultant with Crowe Horwath LLC. He 
has served as a member of the Seidman Dean’s Advisory 
Board since its inception in 1991.

QYou have had a long and successful 
career in a number of public and private 

endeavors. What knowledge, skills, and 
abilities have served you best in your career?

AVision. Fixation on a vision allowed me 
to grow Old Kent Bank from a local 

community bank to a regional bank holding 
company. That vision drove strategies that 
I had to be able to articulate to motivate 
and inspire others, and to recruit a strong 
management team. My financial acumen —
understanding where a company makes 
money and doesn’t — and the ability to 
take the right risks played a part. But I 
never forgot to listen to others and to show 
appreciation for them. Along the way I 
determined to give back to the community 
through board service, fundraising, and 
community development activities.

QWhat personal or professional 
accomplishments are you most proud 

of so far?

A I’m proud of achieving record earnings 
and dividends in each of the 23 years 

I served as CEO, President, and Chairman 
of Old Kent Financial Corporation. I share 
credit for this achievement with the strong 
management team I was able to build. Also, 
my role as co-chair of Grand Action as well 
as my family’s accomplishments top the list 
of accomplishments I’m proud of.

QWhat do business schools need to 
do better to prepare tomorrow’s 

business leaders?

AThey need to bring in successful 
business executives and entrepreneurs 

to share their views and experiences based 
on reality rather than academic theory. They 
should also collaborate and network with 
business to promote internships, giving 
credit for selective internships.

QWhat types of classes or experiences 
should today’s business students consider 

pursuing in order to be prepared for tomorrow?

A International trade and global linkage; 
better understanding of the financial 

markets; entrepreneurship and business 
planning skills; business ethics; and 
internships are all important because they 
drive business today.

QWhat is your assessment of the Grand 
Rapids business climate, and what 

can be done to better position it to meet 
tomorrow’s challenges?

AWhile the business climate in Grand 
Rapids has been suffering primarily 

as a reflection of one of the most serious 
recessions our state and nation have faced, 
it has not experienced the high level of 
economic setback. Although manufacturing 
has been hit hard — particularly suppliers to 
the major automotive manufacturers — there 
appears to be a comeback, particularly 
by Ford, which hopefully will start to be 
reflected in the Grand Rapids market.

We must still address high unemployment, 
the unfavorable business tax structure 
in Michigan, i.e., Michigan Business Tax, 
a weak real estate market, and a state 
political structure that is inefficient and 
lacks leadership.

But I am optimistic. The growth of the 
healthcare industry in Grand Rapids with a 
major medical and biotech research center 
is having a major economic impact on our 
community. The transformation of city 
government through partnerships 
with neighboring communities is more  
cost-effective.

Q In view of your efforts to improve the 
downtown community, please comment 

on the impact that Grand Valley’s campus has 
had on the revitalization of downtown.

AGrand Valley has had a significant 
positive impact on downtown Grand 

Rapids from the revitalization of the West side 
of the city with the L. V. Eberhard Center, the 
growing Pew Grand Rapids Campus with the 

John Canepa pictured with the late 
L. William (Bill) Seidman



Richard M. DeVos Center to the Peter Secchia 
Hall and the Cook-DeVos Center for Health 
Sciences. Importantly, the university has been a 
catalyst for the redevelopment of Grand Rapids 
West side along with the Public Museum and 
the Gerald R. Ford Museum. Grand Valley’s 
presence has had a significant economic impact 
on the downtown area in terms of student 
housing and numerous social activities.

The Cook-DeVos Center for Health Sciences 
is also a key facility on “Medical Mile,” 
working closely with other neighboring 
medical and research facilities. Having Grand 
Valley downtown has also led to significant 
collaboration with business, governmental 
bodies and cultural institutions, which has 
strengthened the viability of our downtown. It 
represents a wonderful relationship between 
government, business, and education.

QAs a successful businessperson, in your 
view, what could our political leaders do 

to help foster a healthier business climate?

AOur leaders need to set aside 
traditional party politics to craft and 

implement bipartisan strategies to move our 
economy ahead, encourage innovation and 
entrepreneurship to create jobs.

They also need to increase the involvement 
of the business community in decisions 
about the economy and factors affecting 
the business climate. A large majority of 
elected officials have never successfully 
run a business, hired employees, or been 
responsible for the creation of a product, 
service, or the cultivation of any innovation.

It is imperative that the state revise the tax 
structure, to make it less complex with a 
focus on promoting job growth.

Q What advice would you share with 
college students about to graduate and 

enter the job market?

AConsider leaving home to face the 
challenges of a new environment. In 

the long run it could be beneficial to the 
development of your chosen career. Planning 
for your career should take place throughout 
your college life, not just in the final semester 
leading up to your graduation. In the career 
decision process, look for opportunities 
to seek the advice of successful people 
pursuing a similar career(s).
 

QWhat is the biggest challenge that you 
see facing business leaders today, and 

what advice would you share?

AClearly a recessionary economic 
environment is the biggest challenge 

facing business leaders today. This has 
negatively affected sales volume and 
profitability. In the meantime, business 
leaders must focus on increasing productivity 
and efficiency. Product and service 
innovation may be a consideration.

In the last several months, we have 
witnessed some improvement in the business 
climate. However, the biggest challenge 
business leaders face is the economic 
policies being pursued by our government, 
which in large measure are anti-capitalistic.

Q In your view, what responsibilities do 
businesses have to the communities 

where they operate? For publicly traded 
companies, are those responsibilities at odds 
with shareholder interests?

AThe primary responsibility of a business 
is to its shareholders. However, for 

publicly traded companies, that responsibility 

and a business’s responsibility to the 
community in which it operates needs not 
be at odds. A business is successful by not 
only meeting its obligation to shareholders, 
but also being a steward in the community. 
In fact, corporate citizenship and community 
support can be important factors in 
generating revenue and profitability for a 
business. Keeping in mind that profitability is 
an important catalyst for community support.
Until a company generates profit and pays 
its fair share of taxes, it is hard-pressed to 
be philanthropic in the community. This is 
the philosophy set forth by Rich DeVos in his 
book, “Compassionate Capitalism.”
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That was the first question French 
Williams, an MBA student at the 
Seidman College of Business, 

asked when he heard the news of 
Haiti’s devastating earthquake. He and 
his wife, Libby, had spent the better 
part of two years working through the 
adoption of a young Haitian boy, and 
were close to bringing him home when 
disaster struck.

It all began during the spring of 2007 
at a presentation by Bethany Christian 
Services on international adoptions. 
Having felt blessed by the daughter they 
adopted several years earlier, French 
and Libby had a shared desire to add 
another child to their family. A personal 
chord was struck when, during the 
course of the presentation, they learned 
of the grinding Haitian poverty and 
the exceptional needs of its orphans. 
They both quickly concluded that they 
needed to adopt from Haiti. Thus, the 
arduous journey began. 

Working with Bethany, they were 
introduced to Dixie Bickel, Director of 
God’s Littlest Angels (GLA), the Haitian 
orphanage they would work with to 
adopt their child. In January of 2008, 
French and Libby were notified by 
Dixie that an infant boy named 
Richardo Petit had been paired with 
them for adoption. 

The news was bittersweet, as they were 
also informed of recent changes to Haiti’s 
adoption laws that would extend the 
wait to at least twelve months. French 
explains, “We knew we were dealing 
with a good organization. They do not 
pay bribes or make deals with Haitian 
officials. While this probably resulted in 
things slowing down, it also means that 
their reputation is impeccable.” 

In September 2008, French and Libby 
journeyed to Haiti to take care of 
government paperwork, and had a 
chance to stay at God’s Littlest Angels 
orphanage, where they would meet their 
child for the first time. French stresses 
that they were very much introduced 
as volunteers and not as “parents.” 
While they were able to spend time 
with Richardo, he was kept on his same 
schedule, and still slept and ate with 
the other children. French explains that 
GLA is quite protective of the children, 
and does not want to put them through 
emotional distress when adoptions do 
not move forward as planned. 

Of the time he and Libby spent in 
Haiti, he reflects on the awareness and 
appreciation it brought for simple things 
like running water and electricity, “The 
shower there was no more than a trickle 
of water, and then only for a couple 
of minutes every two or three days. 
Electricity is sporadic.” 

Upon their return from Haiti, the 
Williams family continued their 
journey through the bureaucratic maze 

of government paperwork, waiting 
patiently for the day when Richardo 
would finally be allowed to come home. 
Days melted into weeks, and the weeks 
turned slowly into months. 

In December 2009, the Williamses 
discovered that the adoption process 
had stalled in Haiti. Though their file 
was complete, the process had ground 
to a halt at the American Embassy in 
Haiti. Fortunately, with assistance from 
Congressman Peter Hoekstra, they 
were able to break through this new 
bureaucratic logjam. After two long 
years, the end of the process was in 
sight, and they were notified that their 
child would finally be coming home “in 
a matter of days.” 

And then disaster struck. In the late 
afternoon of January 12, 2010, Haiti 
suffered a massive earthquake that 
decimated whole sections of the country. 
By some estimates up to 200,000 people 
lost their lives. When French and Libby 
heard the news, they immediately 
thought of the children and staff at God’s 
Littlest Angels. But Dixie at GLA was 
able to secure satellite communications 
and notified expectant parents they had 
come through largely unscathed. While 
the facilities were damaged, there were 
no serious injuries. French notes, “Dixie 
was indispensible. She kept us informed 
all along the way. I cannot say enough 
positive things about her efforts.”

On the heels of this news, they were 
instructed to “be ready to travel on 

A Journey of 
LOvE

An MBA Student’s  
Outreach to Haiti

“Is he safe?” 
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a moment’s notice.” With 
conditions in Haiti worsening, 
measures were being taken by 
the government to quickly unite 
the children with their adoptive 
parents. That moment would come eight 
days later on the night of January 20. 
They received an email from Bethany 
instructing them to “be in Miami the 
next day.” Without hesitation, French, 
Libby, and their 14-year-old daughter, 
Makayla, packed their bags and boarded 
a flight to Miami.

Arriving in Miami, with a lot of trust, 
but no specific instructions from the 
orphanage, the family waited around 
anxiously in their hotel. At mid-day, 
they received another email that their 
son, along with 80 other children from 
God’s Littlest Angels, would arrive later 
that evening on a humanitarian flight 
dubbed the “Haiti 80.” 

At 7:00 p.m. that evening, the 
Williamses arrived at the Miami 
airport to receive their son, whom they 
named, Cash Richardo-Petit Williams. 
However, with the shattered Haitian 
infrastructure, flights were simply 
not following any organized schedule. 
The wait was prolonged for dozens of 
expecting parents and the television 
crews now standing by. When the 
announcement of the plane’s landing 
was finally made at around 2:00 a.m., 
the parents burst into applause.
 
Finally, at 9:00 a.m. the families were 
ushered into a small conference room to 

await the 
children’s arrival. 

Volunteers from the orphanage 
and the airport led the children to 
an adjacent room where they sang 
children’s songs and church hymns 
aloud. The parents, now just a partition 
away, were overcome with emotion. The 
volunteers then called out the children’s 
first names in alphabetical order to 
unite them with their parents. The 
Williamses gritted their teeth waiting 
what seemed an eternity for the roll-
call to arrive to “R” for Richardo. 

Fifteen hours after arriving at the 
airport, and more than two years 
from starting the adoption process, 
the moment when the family could 
celebrate its newest addition had 
finally arrived. His name was called. A 
volunteer from the orphanage carried 
Cash Williams to his parents as the 
bustle of media and other new families 
surrounded them. Tears of joy were 
flowing freely; Cash was finally home. 

As French reflects on the adoption 
he acknowledges that the rigor and 
challenge of this experience far 
exceeds anything he has had to face 
in the classroom working through 
an M.B.A. He does, however, look 
forward to resuming his studies again 
knowing that his family plan has 
been realized. ■

To learn more about the orphanage 
in Haiti where the Williams family 
adopted Cash, please see the God’s 
Littlest Angels website at 
http://godslittlestangelsinhaiti.org/
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A s the Senior Sales Manager at 
a Midwest automotive parts 
supplier, Don Gould was earning 

a comfortable living. His success was 
built on years of hard work, successful 
business results, and a personal 
investment in his own education. 
Having earned a bachelor’s degree in 
engineering from Michigan State, Gould 
honed his business acumen by earning 
an MBA from Grand Valley in 1991. 
He spent the next several years taking 
positions of increasing responsibility, 
including leadership roles at a company 
exceeding $1 billion in sales. 

In 2001 he shifted gears by joining a 
fledgling automotive parts supplier. 
Working directly with the owner, he 

found himself managing many of the 
startup activities. This included hiring 
the initial employees, locating office 
space, and managing the operations and 
technical staff. By 2007 he was earning a 
six-figure income and negotiating multi-
year contracts worth millions of dollars.

Unfortunately for Gould, 2007 marked 
the beginning of the automobile 
industry’s prodigious contraction. 
Suppliers to the industry were 
some of the first, and most severely 
impacted. The business he had helped 
build was not immune from the 
turmoil, and in July of that year the 
owner notified him the company was 
ceasing operations. 

Living in Terra Haute, Indiana with 
his wife, (Wendy, GVSU MBA ’97), and 
their three sons, Don was not overly 
concerned. By virtue of their close 
proximity to Chicago, Indianapolis, 
St. Louis, and Cincinnati he believed 
he would land a position without 
having to relocate. He began to 
aggressively seek out opportunities 
aligned with his knowledge, skills 
and experience. Wendy’s position as 
a technical professional with a large 
pharmaceutical company provided 
financial security for the family.

Unfortunately, it was not long before 
life would throw the Gould family 
another curve. In October of 2007, 
Wendy received notification that her 

“Patience and perseverance 
have a magical effect before 
which difficulties disappear 
and obstacles vanish.” 
—John Quincy Adams

Bag Boy with an MBA 
Perseverance, Dignity, and Triumph

Photo courtesy of St. Petersburg Times



employer would close the facility where 
she worked. As the holiday season 
approached, Don and his wife both faced 
unemployment. While they searched 
aggressively for employment prospects, 
it was Wendy who would locate an 
opportunity first.

In spring of 2008, she received a 
compelling offer from a Tampa, Florida-
based employer. The position was 
conditional on relocation, and they 
made a joint decision for her to accept 
the position and move to Florida. In 
May of that year, Wendy relocated to 
Tampa while Don and the three boys 
remained behind. This arrangement 
allowed the children to finish the 
school year in Indiana. In July of 2008, 
Don and the children joined Wendy in 
Florida. Ironically, Don would receive 
a permanent job offer from Sony in 
Indiana during this time.

Though he had a solid professional 
network in the Midwest, Don’s arrival in 
Florida left him in unfamiliar territory. 
As a result, his search efforts focused 
on the internet, attending career fairs; 
and meeting with employment agencies. 
Coinciding with his arrival, the Florida 
economy had begun to shed jobs at an 
alarming rate. In the six months after 
Don arrived, Florida’s unemployment 
increased by almost 33% (Tampa’s 
unemployment rate has reached 12.3% as 
of March 2010).

After several months of searching 
without solid results, Gould 
decided to accept a position 
as customer service clerk 
at Publix. He writes, “My 
decision to take the job 
at Publix had much to 
do about getting out of 
the house and getting 
re-engaged in the 
working world. In Tampa, 
I had no working network, 
really no network at all. I 
was bored, frustrated, and 
needed some structure. 
Publix gave me 
purpose, a 

paycheck, a routine and some pride. 
Plus I was meeting people, both the 
people I worked with and people who 
shopped at the store.” He also states the 
importance of being a role model to his 
sons, aged 18, 16, and 12. “I want to be a 
role model by showing by example that 
no job is undignified. There is dignity in 
working.”

At age 45, with over 20 years of 
progressive technical and management 
experience, and an MBA to his 
credentials, Gould was making $7.75 
per hour bagging groceries — a job he 
had once done in high school. On his 
first day on the job he reported to an 
18-year-old supervisor, who directed 
him on sweeping and mopping the floor. 
He would go on to clean toilets, pick 
up garbage, collect shopping carts, and 
load and unload groceries. Many days 
he would go home physically exhausted 
and sore.

The experience provided him with 
a unique view into the window of 
humanity. He shares the story of having a 
tired-looking customer wearing a cooking 
coat and clogs come through his aisle one 
night. The man was buying a six-pack of 
Bud Light and two Lean Cuisines.

“Dinner of champions,” Gould joked.

The man turned and said, “You’re 
looking at the only cook at Macaroni 
Grill with an MBA.”

“Well,” Gould replied, “you’re 
looking at the only bag boy 

at Publix with an MBA.”

All the while he worked 
at Publix, Gould never 
stopped job hunting, 
and even came close to 
landing a few. He shares 
that “On one occasion, I 

received a phone call and 
e-mail to work on travel 

plans to go to corporate 
to get an offer, 

only to have 
them to 

decide not to fill the job the next day. I 
tell you this to give you an idea of how 
things would go. I would get a call, start 
interviewing, get excited, get my hopes 
up, start planning that I had a few 
weeks or a month more to go at Publix, 
then the bottom would drop out.” The 
biggest challenge was “… dealing with 
the nagging question and associated 
self-doubt of ‘Why can’t I get a job? I 
have experience, and an education. I 
am a good employee and a good person. 
Why can’t I convince someone to give 
me a chance?’”

In January of 2010, thirteen months after 
starting at Publix, Gould responded to 
a request by a local newspaper asking 
readers to send in their employment 
experiences for a special feature titled 
“Help Wanted.” Don’s story was one 
selected for feature publication, and 
immediately caught the eye of a local 
marketing and advertising firm. The 
owner of the company was impressed 
by how Gould marketed and promoted 
his experience. The moniker “Bag Boy 
With an MBA” grabbed attention, but 
the story of perseverance and dignity 
garnered respect. Don was invited to 
interview with the advertising firm, 
and several meetings later was offered 
— and accepted— a full time position as 
Regional Account Manager.

When asked if he was ever concerned his 
job at Publix would become permanent, 
Gould reflects, “That is a funny, 
frightening, and a very good question. 
In my heart and mind, I never thought 
I would be working there for very long. 
Around December of 2009, I started to 
think that maybe I would be here much 
longer than I ever thought. I got scared 
and serious, and started asking about 
getting training to move up to a cashier. 
That was a very sobering moment.” 

Gould says of the experience, “I am 
not sure I overcame it; I think I just 
persevered. “When asked if he would do 
anything differently, he answers, “This 
is a hard question to answer, because at 
this point there is a ‘happy ending’ to 
the story, so I would answer, I would not 
do anything differently. That may sound 
flip, but it’s the truth.” ■
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Honoring Our Best

SEIDMAn SERvICE AWARDS

Undergraduate Brian M. Bakker
Graduate Todd J. Weaver 

SEIDMAn OuTSTAnDInG STuDEnTS

Accounting Matthew L. Gary
Business Economics Brian M. Bakker
Economics Marcelo J. Castillo-Rivas
Finance Amanda R. Dettloff
General Business Michelle A. Velting
International Business Brittany A. Byndas
Management Frank C. Gravelyn
Supply Chain Management  Michael D. Gornowicz
Marketing Christa L. Skelton
Master of Business Administration Erin L. Pinkster
Master of Science in Accounting Thomas E. Henrikson
Master of Science in Taxation Ronald S. Arendsen

OuTSTAnDInG ALuMnI

Professional Achievement  John H. Bultema III
Community Commitment Pastor Dennis J. McMurray
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One of the highlights of the academic year is the celebration 
of student achievement. This year’s Seidman “Evening of 
Honors & Recognitions” took place in our own Richard M. 

DeVos Center, Loosemore Auditorium. Families, friends, faculty, and 
fellow students enjoyed honoring the very best Seidman students 
and alumni.

While each student selected to receive an award excelled in the 
classroom, we also highlight their many contributions and interests. 

Michelle Velting, Outstanding Student in General Business, 
interned with Sabaoth, an inner-city youth program in Grand 
Rapids. In addition, she worked as an English teacher in Tanzania for 
six months. She was accepted to join a Business Advising program 
through the Peace Corps in Sub-Saharan Africa, and is scheduled 
to travel in July 2010. Her personal goals are to eventually travel to 
every continent— except Antartica!” 

Frank Gravelyn, Outstanding Student in Management, thoroughly 
enjoyed returning to GVSU to finish his BBA after some years 
away. He thanks fellow students and the faculty for making him 
feel welcome as a non-traditional student. Frank works as a Family 
Support Liaison at Habitat for Humanity of Kent County helping 
people from the time they apply to the program until the day they take 
ownership of their new home. He is proud that his son was recently 
accepted to Grand Valley, and will begin his studies in fall of 2010. 

Erin L. Pinkster, Outstanding Master of Business Administration 
awardee with a perfect grade point average (4.0), also completed 
requirements for certification for her CPA, CIA, and CFE 
designations. Although she began her career in public accounting, 
advancing to Senior Associate, she has since moved to the private 
sector, where she has been promoted three times. Erin co-authored 
an original case study with Seidman faculty member, Dr. Nancy 
Levenburg, and presented it at the conference of the U.S. Association 
of Small Businesses and Entrepreneurs (USASBE). She actively 
volunteers in the Financial Helps Ministry at her church and for the 
American Diabetes Association. Incidentally, she’s also an avid golfer 
and scored a hole in one at Maple Hill Golf course! ■

Event Celebrates Top Students and Alumni
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GvSu Hosts Governor for a 
Roundtable Discussion on Initiatives 
to Help Grow Michigan’s Economy, 
Create Jobs

Governor Jennifer Granholm joined with the Michigan Small Business and 
Technology Development Centers (MI-SBTDC), Michigan Credit Union 
League (MCUL), Grand Rapids Community Foundation and FastTrac 

NewVenture program, at Grand Valley State University’s DeVos Campus, to discuss 
new tools available to help small and medium-sized businesses grow in Michigan. 
The new partnership will provide an initial $43 million for eligible small business 
loans for entrepreneurs.
 
More than 30 credit unions have committed an initial $43 million for small 
business loans. With the initial pledged funds of $43 million, assuming an average 
loan size of 
$20,000, credit 
unions hope 
to help at least 
2,150 small 
businesses 
statewide. 

FastTrac 
NewVenture 
is a 10-week 
boot camp for 
entrepreneurs to 
test the feasibility 
of their business 
idea, write a 
business plan, 
and ultimately 
launch their 
small business. ■

To register for the FastTrac 
NewVenture program or for 
more information, please contact 
the Michigan Small Business & 
Technology Development Center 
at 616-331-7370	or visit	
www.misbtdc.org.

Seidman Events



N ationally-noted business 
ethicist Mary C. Gentile 
delivered the fourth annual 

Barry Castro Business Ethics Lecture 
at Grand Valley State University. 
Gentile is the director of an innovative 
business curriculum at Babson College 
called “Giving Voice to Values,” and in 
her lecture described the seven basic 
features of her approach. At its core, the 
“GVV” is a way to “rehearse” difficult 
but also common ethical dilemmas 
that students and businesspeople face. 
Research has shown that those who 
have the opportunity to think through 
how they might act in given situations 
often fare better than those who are 
tested for the first time in an actual 
dilemma. Gentile uses cases generated 
by students and businesspeople in order 
to keep the examples grounded and 
relevant. While not discounting the 
importance of traditional philosophical 
reflection on what makes something 
right or wrong, Gentile is more 
convinced that most of us, rather than 
not knowing what is right or wrong, 
have a pretty good idea of what the 

right thing to do is but have a harder 
time acting on what we know to be 
right. Many dilemmas or situations 
come down to what we’re going to 
actually do, as opposed to how we’re 
going to think about them. 

Dr. Gentile spent the day on the 
Pew campus discussing her work 
with faculty, invited guests from the 
community, and finally with the Grand 
Valley and Grand Rapids community 
during her evening talk. Her engaging 
ideas produced interest to schedule 
a return visit to the campus to run 
workshops in the “Giving Voice 
to Values” curriculum. The GVV 
curriculum was founded through a 
partnership between the Aspen Institute 
Business & Society Program and the 
Yale School of Management. Her work 
has been featured in the New York 
Times, Financial Times, and Harvard 
Business Review and is being piloted in 
more than 100 business schools and 
organizations around the world. Her 
book on the project is forthcoming from 
Yale University Press in 2010. ■

Gentile’s visit was sponsored 
by Seidman’s Business Ethics 
Center. For more information 
about either, please visit 
www.gvsu.edu/business/ethics 
or www.gvsu.edu/business.

Babson Scholar Gives 
voice to values

Seidman Events
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The 10 Pillars 
of Economic 

Wisdom

Breakfast
Toasts
2010 Lecture Series

MEnu 

Scrambled Eggs, Bacon, American Fries,  
Fruit Display, Assorted Pastries,  
Coffee, Juice, Tea and Ice water

EnvIROnMEnT

Typically at the beautiful Pew Grand Rapids  
Campus, Richard M. DeVos Center,  
Hager Lubbers Exhibition Center,  

Loosemore Auditorium

Attendees: Seidman alumni, faculty, staff, 
students, business persons,  

civic leaders, and friends

WEATHER 

Outside—variable with season;  
inside—always warm 

The Current Financial Catastrophe  
and Religion
During the winter, Seidman’s Business Ethics Center hosted 
an interfaith dialogue on the financial crisis as viewed from 
the perspective of three major world religions. Religious 
scholars representing the Jewish, Christian, and Muslim 
faiths presented their views on ethical practices in business, 
trade and the economy.

2010 Economic and Commercial  
Real Estate Forecast
The Seidman College of Business Alumni Association and 
Grubb & Ellis|Paramount Commerce co-sponsored the 2010 
Economic and Commercial Real Estate Forecast Breakfast. 
During the presentation, the depths of the recession were 
highlighted by looking back on the significant increase in 
vacancies, reduced rents, and stalled construction during 
2009. For 2010, the forecast presents a picture where 
construction will remain nonexistent, though rents and 
vacancy rates should begin to stabilize by year-end as buyers 
move in to take advantage of market conditions. Though it 
will remain a difficult year, it may be that we look back at the 
end of 2010 as the year that the recovery began.

Birgit Klohs, Building a Sustainable 
Regional Economy—Rethink,  
Reinvent, Reconstruct
In the face of unprecedented job losses, relentless budget 
deficits, an education funding crisis and a growing chasm 
between available and needed infrastructure funding, 
Michigan’s economy has been headed straight for the landfill. 
“Leaders throughout the State of Michigan need to come 
together around a collective vision that goes beyond one-off, 
short-term fixes,” said Birgit Klohs during her annual “State 
of the Region” address as part of the Seidman Breakfast 
Series. As President of The Right Place, Inc., she is in a 
position to lend her perspective on how we can rethink, 
reinvent and reconstruct a sustainable regional — and 
statewide — economy. Birgit shared the many ways that The 
Right Place works to retain, create, and attract companies 
to this region. Some of these strategies include selling as a 
region, implementing alternative energies, creating new jobs, 
sharing talent, and diversifying to advance manufacturing. 
She also stated that we need a common vision for regional 
collaboration, economic development, systemic tax reform, 
commitment to education, monetary support for the 
transportation infrastructure, and venture capital investment.

The Seidman College appreciates providing breakfasts and featuring speakers that appeal to a diverse crowd. 
Many are drawn to this early morning venue to network and learn.

Seidman Events
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The 10 Pillars 
of Economic 

Wisdom

“It’s	going	to	be	okay.	We’re	going		
to	make	it	through	this.”

Alticor Inc. President Doug DeVos was sharing a comment he 
had made to soothe the nerves of a Russian reporter during a 
recent trip to Moscow. He was referring to the economic crisis 
at the root of the angst and anxiety consuming so many people 
in recent months. To the capacity crowd seated in Grand Valley’s 
Pew Campus Loosemore Auditorium, he added somewhat 
tongue-in-cheek, 

“Even I-196, it will get fixed. We’ll make it through.”

DeVos, the guest speaker at the Peter	F.	Secchia	Breakfast	
Lecture, presented the Ten Pillars of Economic Wisdom. “One 
answer to the problem,” DeVos stated, is “economic viability. 
The economy is a key for life improvement.” He emphasized this 
point by stating, “When you have something to live for, you seek 
to protect it, share it, consider the consequences of actions on 
your children, and take better care of the environment. You don’t 
start wars.” He contrasted this point by sharing, “When you don’t 
know where you are going to eat or sleep, all of these issues 
become secondary.”

Though the world is facing economic challenges, DeVos used 
“The Ten Pillars of Economic Wisdom” as a roadmap for the way 
ahead. He noted that they are inscribed in front of the Amway 
headquarters, and are a daily reminder to him to “stick to basics.” 
One of the pillars proclaims that, “Government is never a source 
of goods, and that whatever it provides, it must first take from 
the people.” DeVos said that he saw government as a solution to 
certain problems, but not the solution that many would make it. 
He pointed out, “When the government does more, then people 
do less. There is a role, but we need to remind ourselves that it is 
never a producer. There needs to be balance.” 

DeVos emphasized this need to find balance by pointing out that 
business was also a solution. He said that people make the best 
decisions, and are ultimately better off when they control the 
means of production and capital, and possess freedom of choice. 
As he surmised, “We want to make our own decisions, and will 
be more productive as a result.” He notes, “All people have 
potential,” and “it is up to us as the community to help draw out 
that potential.”

He said that this starts with “leading by example, and doing it 
yourself.” DeVos pointed out the generous contributions to the 
community made by the Secchia, Seidman, and Meijer families, 
among others. They are able to do this, he said, by ensuring 
they are profitable. “The first thing they do is stay in business.” 
Without profits, the contributions to the city and the jobs 
provided would not be possible. 

DeVos stressed the importance of giving back. “Make sure you 
share. Mentor others. Be a friend to someone in need.” In this vein, 
he made a special point to emphasize the need to “start young” and 
ask ourselves, “Are we doing everything we can to help the next 
generation develop?” According to DeVos, this question should 
guide decision-making, and help shape priorities. ■ 
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On January 11, 2010, along with five men, I started a mobile 
marketing company in Chicago called Qonnect. We are one of 
the first companies in the United States to implement the use of 

QR codes, or Qonnects, as they are known in Chicago, in marketing plans 
on a national level for our clients. Qonnects are 2D barcodes that can be 
placed on any print 
or online materials. 
A consumer can use 
their smartphone to 
scan the Qonnect and 
instantly be taken to 
a website that is both 
relevant and mobile 
friendly. Our mobile 
content delivery 
platform enables 
our clients to create, 
track and manage 
mobile information 
on any smartphone. 
Our technology and 
analytics have proven 
successful, based on 
the enormous response 
we have received. 
Our large client base 
includes the Chicago 
Tribune, Coldwell 
Banker, Sperry Van 
Ness and Chicago 
Home Fitness.

Working in a start-up 
is interesting because 
everyone has to wear 
a lot of hats, which 
means sometimes even 
the President of the company is answering the phones. In my main role as 
the Branding and Business Specialist, I write copy for all marketing materials 
and press releases, manage social media accounts, manage relationships with 
clients, lead sales presentations and organize and implement our company’s 
marketing efforts.

It is a lot of work to start a business from the bottom up. The long hours 
pay off when you see something that you have built grow into a successful 
company. Being able to wear jeans and love what I do isn’t so bad either. I am 
very grateful for the business sense that I gained from classes at Seidman and 
also working for Institutional Marketing at GVSU under Nancy Crittenden. 
Sometimes it’s hard to believe that at 23 years old I am sitting across the table 
from the VP of Marketing for the Tribune Company, and I’m thankful that 
Grand Valley prepared me to be here! ■

Please send us news about you! Send your information via e-mail to 
busalumn@gvsu.edu.

 1980s

Asma, Daniel (M.B.A. ’85) is president of McKeon 
Products in Warren.

(Stock) Santostefano, Diane (B.B.A. ’88) is director 
of admissions for Mercy High School in Middletown, 
Connecticut. 

1990s

Bell, Dave (M.S.T. ’96, M.B.A. ’08) recently accepted 
the position of Chief Financial Officer at Design 
Design, Inc. in Grand Rapids. 

Bultema III, John (B.B.A. ’95) president of Fifth Third 
Bank Western Michigan was named to the Grand 
Rapids Business Journal’s “40 Under Forty Business 
Leaders” for 2009.

Henrikson, Thomas (B.B.A. ’91, M.S.A. ’09) is now an 
Accountant for Bredeweg Tax and Accounting.

Johnson, Bruce (B.B.A. ’90) works in Lean 
Manufacturing at JSJ Corporation.

Kehoe, Michael (B.B.A. ’98) is at Spartan Stores as IT, 
Field Engineer.

McElrath, Joel (M.B.A. ’97) is Senior Project Manager 
at Electric Power Research Institute and has a son who 
is now a freshman at GVSU. 

Mitchell, David (M.B.A. ‘95) was named President/
CEO at NovaPoint Group LLC, a professional 
service and technology consulting company and 
OpenERP partner.

Paulateer, Jason (B.B.A. ’96 and M.B.A. ’05) Vice 
President and Executive Director of National City Bank’s 
Community Development Association of Michigan was 
named to the Grand Rapids Business Journal’s “40 Under 
Forty Business Leaders” for 2009.

 2000s

Franklin II, Jeffrey (B.B.A. ’06) joined Potter 
Anderson and Corroon LLP in Wilmington, 
Deleware, as part of the firm’s litigation group.

Gjorgjievski, Danche (M.B.A. ’04) is Engineer 
Manager at Johnson Controls.

Koeller, Angela (B.B.A. ’08) is a staff accountant at 
Rehmann Robson.

Koster, Thomas (M.S.T. ’03) is a Senior Tax Manager 
at Rehmann.

Laskovy, Michael (B.B.A. ’03) is a Truck Driver for 
Country Fresh Inc.

LeSage, Linda (M.B.A. ’09) is teaching IT courses as 
an adjunct professor at Davenport University. 

Lichterman, Michael (B.B.A. ’02) of Lichterman Law, 
recently became the only lawyer in West Michigan to 
receive the designations of Personal Family Lawyer 
and Creative Business Lawyer.

Pilipovic, Amanda (B.B.A. ’02) was recently promoted 
to Manager of Treasury Strategy & Planning at 
Alticor in March 2010.

Ryan, Eric (B.B.A. ’06, M.S. ’06) was promoted to 
senior accountant at Andrews Hooper and Pavlik PLC 
in Grand Rapids. 

Teegardin, Gregg (Finance ’01) is a Mortgage Lender 
at Founders Bank & Trust. 

Wahl, Zachary (M.B.A. ’06) is a Group Leader 
at Amway.

Kerry Sugrue (B.B.A., Marketing & Management, ’08)

Alumni Notes
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SBTDC Region 7

Feet on the Street
Providing business coaching, business knowledge and business  

tools for entrepreneurship and small business owners.

In	2009	the	SBTDC…
Businesses Served 676
Startup Served 294
Attended Training 1382
Jobs Created 334
Capital Formation $15,844.863
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CHANGE SERVICE REQUESTED

gvsu.edu/BusinessResource

Get the business support you need
Introducing the 
GVSU Business Resource Portal 
The Business Resource Portal is one of the most 
comprehensive business support networks in Michigan, 
dedicated to sharing knowledge, expertise, and 
opportunities within the West Michigan business 
community and beyond.

Search the directory by service category or organization 
to tap into a wide variety of intellectual, technical, and 
human resources available through Grand Valley State 
University and its af  liated organizations.

Check it out at www.gvsu.edu/BusinessResource — and 
then tell your friends and colleagues. It’s one business tip 
that can make a real difference.

“ This portal will be a great tool for the West Michigan 
 business community.”
         —  Janet Wyllie, Vice President of Programs & Events
 Grand Rapids Area Chamber of Commerce


