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Now that the “World is Flat.” And now that 
the national economy is rebounding, while 
Michigan struggles through a structural 

transition. And now that ethics, sustainability, 
and corporate responsibility (and governance) 
are omnipresent in the national and international 
lexicon. And now that issues of alternative energy 
and healthcare are bigger challenges — and bigger 
opportunities — than ever. And now that the Seidman College of Business has 
begun to establish itself beyond the West Michigan region, toward national and 
international prominence. Where to Now?
 
Now, more than ever, the Seidman College has a responsibility to provide leadership 
in preparing the future business leaders that the local community, the state, the 
nation, and the world need to address the existing and emerging challenges of the 21st 
Century. We must play a central role in addressing these issues — primarily through 
business education and outreach in the areas of ethics, innovation, and leadership. 
The West Michigan community’s and Grand Valley State University’s rich heritage 
provide a great foundation for leadership in these arenas.
 
In this issue of the Update, with our tradition and heritage as critical backdrop, we 
explore dimensions of the present and the future. If you read carefully, we answer 
the question for many of our students, alums, and community supporters: “Where 
to Now?” From jeans to suits … to entrepreneurship … to ethics … to innovation …  
to leadership!

Where to Now?

From the Dean …
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H elping students bridge 
the gap between theory 
and practice is of 

major importance in Seidman 
classes. For Seidman Professor 
Gerry Simons, this translates 
into showing his International 
Economics students how the 
globalization debate plays out 
on the state (not just national) 
level. “I want my students 
to go beyond the textbook 
analysis of trade policies and 
to see the specifics of international business in the Michigan 
economy,” says Simons, “and the gubernatorial election 
gives us a lot of topics to talk about.” So Simons contacted 
the offices of Governor Granholm and Dick DeVos for help. 
“We see a lot in the media about trade polices like NAFTA 
and CAFTA and how they are to blame for Michigan’s loss of 
manufacturing jobs, but of course these are Federal policies. 
Students want to know what can be done on the state level 
to improve Michigan’s global competitiveness. They want to 
know the specifics of each candidate’s plans.”

In response, Jerome Marks, 
Special Assistant to Governor 
Granholm, came to the 
DeVos Center in September 
and addressed an audience of 
about 80 economics, finance, 
and public administration 
undergraduates. Mr. Marks 
discussed the decline of 
manufacturing jobs in 
Michigan in the face of 
growing global economic 
pressure, the Governor’s 

efforts to attract businesses to Michigan, and her policies 
aimed at shifting the focus of the state economy away from 
traditional manufacturing towards more high-tech jobs. 
“Certainly not all students agree with the premise that 
Michigan’s economic problems are largely due to factors like 
NAFTA and an undervalued Chinese currency,” says Simons, 
“but hearing a discussion of these points from a member of 
the Governor’s staff helps them solidify their opinions on 
these topics and could well influence how they vote now and 
in the future.” ■

Seidman Students Face Realities of Global Competition

4     Seidman Update  •  FALL 2006

M arketing Professor James Wolter presented information 
on renewable energy as part of Campus Sustainability 
Week at Grand Valley State University this fall. He 

prefaced his remarks by sharing that his grandchildren are a 
primary reason for his interest in sustainability, noting that they 
will inevitably be affected by environmental, economic, and 
equity issues  — the triple “bottom line” of sustainability.

Professor Wolter noted the strain on non-renewable 
sources of energy created by the increasing demand 
resulting from emerging markets of Third World countries 
as well as productivity gains of established markets. He 
pointed out that economic growth and energy usage are 
almost perfectly correlated. 

Demonstrating a Michigan-based product “thin film, amorphous 
silicon, photovoltaic panel” that uses the power of the sun 
to generate electricity, Professor Wolter pointed out that this 
product has the potential to dramatically reduce reliance on fossil 
fuels. A new plant in Greenville, Michigan will manufacture 
100 linear miles of the roofing material this year, with a plan 
to triple the complex by 2010. As Michigan struggles with lost 
automotive manufacturing jobs, the future for this product is 
also highly significant for the state’s economy. ■ 

Sustainable Business Issues Addressed at Seidman

Where to…



I n 2005, the Michigan Small Business & Technology 

Development Center™ Michigan Technology Initiative 

Program provided over 4,000 hours of direct council 

to over 200 technology companies, accumulating over 

$10M in capital formation. The MI-SBTDC’s approach to 

providing quality, direct service to technology companies 

and creating effective partnerships has been recognized 

as a best practice nationwide, and they have been 

sought after by other states to train their Small Business 

Development Centers. Most recently, the MI-SBTDC 

turned to the 21st Century Jobs Fund Proposal for 

financing and received $2M to be used specifically for 

the continuation and enhancement of this successful and 

much needed program. 

Under this proposal, the MI-SBTDC will target 

established competitive edge technology businesses 

within its existing statewide technology support 

network while continuing its assistance to early stage 

competitive edge technology businesses. Current 

competitive edge technology companies will further 

expand, creating new jobs and retaining current jobs. 

Additionally, the amount of investment in Michigan will 

increase, encouraging competitive edge technology 

companies to relocate to Michigan.

Currently there are four full-time technology business 

consultants. “Funding from the 21st Century Jobs 

Fund Proposal will provide two additional full-time 

consultants, rounding out the expertise of the tech 

team,” stated Carol Lopucki, MI-SBTDC State Director. 

“This funding will allow us to better serve the myriad 

technology companies in Michigan including advanced 

automotive manufacturing and materials; life sciences; 

alternative energy; and homeland security and defense.”

The first of the two hires is Dr. Brent Mulder. Dr. Mulder 

received a B.S. in Biology and a Ph.D. in Cellular and 

Molecular Biology from the University of Houston, 

and is currently working on his MBA at Grand Valley 

State University’s Seidman College of Business. His 

vast expertise in biology ranges from nucleic acid 

and protein purification, to DNA sequencing and 

fluorescence technology. Prior to coming to the 

MI-SBTDC to serve as a technology business 

consultant, Dr. Mulder worked for three years at  

VisiGen Biotechnologies, Inc. in Houston, Texas as 

a senior research scientist in the molecular biology 

division. There he also served as a member of its 

board of directors.

“We are very excited to have Brent join our team. His 

education and experience allows us to expand our 

client assistance to Michigan technology companies, 

particularly those focusing in life sciences,” said 

colleague Mary Sue Hoffman. ■

www.gvsu.edu/business     5     
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Joe Pohlen is not your average 
sophomore completing a college 
degree. As an Economics major 

and Entrepreneurship minor, he 
“practices what he preaches.” Joe owns 
two businesses — one that handles 
bulk wholesale orders of custom screen 
printing on apparel (www.joescc.com) 
and the other, Valley Properties LLC.
He reports that the apparel business is 
growing rapidly with the recent addition 
of www.dormtshirts.com, a place to sell 
products directly to the customer as a 
retailer. The second business boasts that 
it offers the best value in off-campus 
living for GVSU students in Grand 
Rapids with the goal to provide safe, 
affordable, and quality college homes. 
 While other young students work in 
retail, construction, or service industries 
to save money for college, Joe had another 
thought. He observed the monthly rental 
checks which he and his roommates 
wrote, and thought, “Why can’t I be at 
the receiving end? It seems easy.”

 At the end of his freshmen year he 
determined to purchase a home that 
could be rented to friends. With this 
idea in mind, he approached his father. 
Both his parents thought it was a bad 
idea. They thought he should wait a 
few years. It was frustrating to Joe that 

they just didn’t 
see what he was 
seeing. Instead 
of retreating, 
however, it 
motivated him to 
do more research 
and develop a 
business plan. 
Although he 
learned that much more would be 
involved than originally envisioned, he 
was still determined to forge ahead.
 His involvement with the CEO 
Club (Collegiate Entrepreneurship 
Organization) at Grand Valley, and 
working with other students on hosting an 
elevator pitch competition, accelerated 
his motivation. An elevator pitch gives 
you 90 seconds to pitch your idea in 
attempt to attract the interest of investors. 
With the help of many other people, Joe’s 
pitch won him first place and $1,200 
dollars that he could use for his business. 
Dad reluctantly agreed to co-sign the loan.
 Joe bought the home with a zero-
down FHA loan using the $1,200 along 
with other funds to completely remodel 
the basement, adding two bedrooms and a 
walkout. Instead of writing monthly rental 
checks, he is now on the receiving end!
 Following the success with the 
GVSU elevator pitch, he headed to the 
international competition in Chicago 
and just returned from a very impressive 
showing with other members of the 
CEO Club. The Club earned first place 
for its website, www.gvsuceo.com, 
created by fellow student Pete Sauer. 
Five GVSU students competed with 
74 others from around the world to an 
audience of 1,300. Joe’s pitch earned 
fourth place for which he received 
$1,000. Conference participants were 
treated with speakers such as the 
founders of Jimmy Johns, Ubid.com, 
Overstock.com, and sittercity.com who 

described what it was like starting their 
businesses. The conference provided 
a great way for GVSU students of all 
majors to network with others from 
around the world. Some of the members 
found speakers who are willing to 
fund projects or donate time to further 
develop the students’ ideas. 
 Joe does not view his successes as 
a single effort and gives credit to many 
Seidman faculty for their guidance as 
well as to the other members of the CEO 
Club, the Small Business and Technology 
Development Center, and his parents  —  all 
who provided ideas and support.

Where to now? Things are looking 
bright for 2007. Joe plans to purchase 
two homes using the increased appraised 
value on his current home along with the 
prize money from the CEO conference. ■

Look for more great things from the 

CEO this year, as the chapter will be 

funding the second annual Elevator 

Pitch Competition at GVSU in Winter of 

‘07 and other conferences, all of which 

are open to every student on campus. 

Contact www.gvsuceo.com or e-mail 

ceo@student.gvsu.edu.

For more information about Grand 

Valley State University’s 

Entrepreneurship Minor, please visit 

www.gvsu.edu/entrepreneur.

Entrepreneurship 
for Real (Estate)

Joe Pohlen is congratulated by Dean H. James Williams 

in front of Joe’s rental property pictured below.



James Farmer was pretty contented 
with the summer jobs he had lined 
up this past year, one of which 

included running a tennis camp for K–12 
students in his home town. He was also 
satisfied with just receiving good grades 
in his management major that would 
enhance his chances to enter law school 
following graduation from Seidman.
 Those plans were thwarted by 
an opportunity to work as a summer 
intern at Owens Corning in Toledo, 
Ohio. He was joined by Donald 
Bentley, an MIS Major in Seidman, who 
jumped at the opportunity to move 
with Farmer to Ohio. 
 Owens Corning, a Fortune 500 
company, had never recruited before 
at Grand Valley or Seidman, so both 
Farmer and Bentley were setting an 
example for others who can follow. 
 Both went into the experience with 
different objectives. James wanted to 
get a feel for business processes and 
Donald wanted to get a more in-depth 
experience in MIS. James, in particular, 
had no direct desire to major in this 
specific field. Now, four months later, 
he declared his new major: MIS!
 James explains, “Becoming a 
Management Information Systems 
intern at Owens Corning changed my 
view and perspective on management 
courses, more directly towards MIS. 
MIS is much more than just a dull 
programming field. MIS allows you to 
use technology in a very creative way 
in coming up with ideas on how to 
accomplish certain business goals. It 
allows you not only to use technology, 
but also presents an opportunity to 
manage people. The thing that’s most 

exciting about this field is 
that it’s always different.” 
James was able to work 
on a “real” $9 million 
project at Owens Corning 
and also counts it as a 
privilege to have met with 
the CEO David Johns, along with the 
other interns.
 After completing his Owens 
Corning internship, Donald is now ever 
more enthusiastic about his career of 
choice. He wants to share his passion 
and talk to other Seidman students 
about why they should consider 
majoring in MIS: “To me, Management 
Information Systems was the logical 
choice for someone who couldn’t 
decide between business and computer 
science. Surprisingly though, MIS is 

much more than just technology — it 
is about people and about problem 
solving. The exact combination 
of management and IT skills is what 
makes professionals in this field so 
valuable and successful in their careers.”

Where to Now? Both Donald and 
James have been offered employment at 
Owens Corning following graduation, 
beating out intern peers from Purdue, 
Penn State, and Ohio State. ■

MIS Serves up a Job!
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The many academic and professional backgrounds of students in graduate business courses make 
the classroom interactions especially stimulating. A glance at the diversity of backgrounds in one 
prerequisite course provides some perspective on the culture that might emerge. Students taking the 

background course in marketing last summer shared their backgrounds with Professor Paul Lane and with 
each other. Read on for a glimpse at the individuals who are starting graduate business programs.

Who are Seidman 
   Graduate Students?
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A mechanical 
engineer from Michigan Technological 

University, Matt Baker works for Structural 
Concepts as a Refrigeration/Electrical 
Engineer where he actually applies all 
of the practices, traits, and science of 
mechanical engineering. He is also 
a hobbyist, and he loves to cook, 
woodwork, and restore antique cars.

It is not surprising that 
a tennis champion 

would pursue a degree 
in sports management, 
and that’s exactly what 
Patrick Eagan did. He 
graduated from the 
University of Michigan 
and has spent some 
time coaching and 
traveling. He also 
served a stint in the 
world of cold calling and is 
currently looking for a career 
change to banking or marketing.

When Derek DeLange was in high 
school, he developed an interest in the 

inner workings of the computer and how to 
protect against viruses and spyware. He is still 
intrigued with these questions, and having 

earned an information 
systems degree at 
Grand Valley State 
University, he now 
helps business 
people better 
understand 
the world of 
technology 
and finds 
solutions to 
their computer 
problems.

A knee injury 
moved Adam 

Brege from an avid 
participant in sports 
like football and 
hockey to the less abrasive 
sport of golf. So, too, an organic chemistry 
class at the University of Michigan was the catalyst 
for Adam to re-evaluate his career aspirations and move 
from pre-med to economics. Discovering accounting a year 
later, Adam knew he had found his niche, and today he is 
pursuing a graduate degree in accounting. 



Matt Stelwagen is analytical by nature. As an 
undergraduate student at Michigan State, it was 

consistent that he would pursue a degree in analytical 
chemistry. Today Matt works for J.B. Laboratories. He and 
his wife, Sarah, have undertaken the MBA together. 

Dreaming of becoming a Hollywood executive, Sarah 
Stelwagen earned a degree in communications from 

the University of Michigan. Today, as program coordinator 
for Leadership Grand Rapids, she still dreams of moving 
to Hollywood. In the meantime, this admitted “Type A” 
does a first-class job in everything she undertakes. 

Sheena Learned loves the arts — dancing, singing, 
acting. Her undergraduate degree is in Advertising, 

and she works in marketing for Aramark. She is also a 
student of religions. Coming quite recently from Utah and 
a Mormon background, she is finding similarities between 
the Mormon Church and West Michigan churches. 

www.gvsu.edu/business     9     

With a degree in oral rhetoric and 
employment in public relations, 

Derrell Jackson helps companies reach 
out to print, broadcast, and internet 
media outlets. Derrell hopes to expand 
his knowledge of the marketing mix 
and his effectiveness by acquiring an 
in-depth knowledge of the strategic 
planning involved in the creation of 
a comprehensive marketing plan. 

As a channel 
manager at 

Stahlin Non-Metallic 
Enclosures, Teresa Ramirez 
continues a significant sales career. In fact, 
throughout her sales career, she has traveled to 48 states. 
Teresa loves to play golf and softball in her spare time. 

Amy Kroon thinks that accounting is fun. So 
far, she has not found anything that will pay 

the bills that is as much fun as working through 
tax season until her vision blurs and locking 
horns with IRS agents. Amy works for a family-
owned accounting firm and is pursuing her 
master’s degree in accounting. 



W ith the first snow of the season having already fallen 

on GVSU, it may be hard for most of us to remember 

what summer was like. Len Poole, Graduate Student 

Advisory Board (GSAB) member, sat down with GVSU MBA 

student Thad Van Haitsma to talk about what he did last 

summer and what he’s up to now.

Tell us about your summer trip to Uganda

Thad: My wife and I spent two and a 
half weeks (from July 31st to August 
17th) in Uganda on a medical mission 
trip with a group of 17 people where 
we set up clinics throughout the 
country. We saw over 2,000 patients, 
treating adults and children with 
everything from infected ears and 
coughs to Malaria and worms. 
 One of the great parts of the 
trip was distributing the 30 soccer 
balls and 15 air pumps that we had 
purchased prior to leaving for Uganda. 
I had so much fun playing soccer with the kids in the 
different villages where we set up clinics. 
  The trip was absolutely amazing and opened my eyes to 
some of the challenges faced by entrepreneurs in developing 
countries. One of the couples we met in Uganda from the 
United States had sold their family business and had moved 
to Uganda in order to help Ugandans develop modern 
business skills. They had astonishing stories of all the layers 
of corruption they have had to navigate in order to help get 
businesses started.

Where are you from originally and what is your family like?

Thad: I’m a life long Grand Rapids, Michigan resident. I live 
with my wife Michelle in the East Hills neighborhood of the 
city. We have been married for six years. We met at Calvin 
College and Michelle received her Masters of Social Work from 
GVSU. No kids, but a black lab/hound mix dog named Moby. 

Where and what did you do for your undergrad work?

Thad: Calvin College, Social Science Group Major with an 
emphasis in Business and Sociology, Art Minor. Graduated 
in 2000.

Tell us about some of your volunteer work

Thad: Last semester I volunteered at West Michigan 
Environmental Action Council where I helped to put together 
West Michigan FRESH: A Guide for Local Food. The guide 
is distributed throughout West Michigan and is a source for 
consumers looking for food produced locally. 

 In addition to being a graduate assistant for the Small 
Business & Technology Development Center, this school 
year I am volunteering two days a week at Neighborhood 
Ventures. The non-profit organization is working to “inject 
vitality into the heart of each neighborhood by revitalizing 
its business district.” I am helping selected business districts 
with understanding and implementing Business Improvement 
Districts and Corridor Improvement Districts as a way to 

achieve economic sustainability and 
community revitalization. 
    This year I am involved in a 
number of campus organizations. 
First, I am the Vice-President of the 
Graduate & Professional Student 
Association, which strives to promote 
interdisciplinary communication 
and collaboration in order to 
enhance the student experience. The 
Association’s hope is that by fostering 
the development of a graduate 
student community at Grand Valley 
State University, graduate students 

will develop academically, 
intellectually, professionally, 
and socially. 
 Second, I am one of two 
student elected representatives 
on the Graduate Council. 
The Council is responsible 
for matters related to graduate education at GVSU. In this 
capacity I am also on the Curriculum Subcommittee. 
 Third, I am a member of the Seidman Graduate Student 
Advisory Board, which advises the Dean and works to 
strengthen the master level programs offered by the Seidman 
College of Business.
 Finally, I am the Vice President of Membership for 
the DeVos campus Toastmaster’s Club. Toastmasters helps 
people learn to effectively speak, conduct meetings, manage a 
department or business, lead, delegate, and motivate. 
 Over the past couple of years I have also volunteered at a 
number of different organizations in the West Michigan area, 
such as Grand Rapids Opportunities for Women, Big Brothers/
Big Sisters, the Young Delinquent Intensive Intervention 
Program, and the Cascade Library system.

Tell us more about Toastmasters

Thad: Toastmasters is an international organization that 
teaches individuals to speak to groups and work with others 
in a supportive environment. I have always been fearful of 
talking in front of groups, which stems from having a speech 
impediment when I was younger. Toastmasters has helped 
me develop confidence speaking to groups and also in my 
MBA classes. ■

Student Leader Giving Back  Thad Van Haitsma goes to Uganda
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Donna Harris-Kober, DVM, joined 
the Seidman MBA program in 
1994. She had no intention 

of pursuing a career change, as she 
loved veterinary medicine and felt 
that the MBA would give her business 
knowledge and skills to run her 
veterinary practice more effectively. 
In fact, at the time, she commented 
that there ought to be dual DVM/MBA 
programs, as many new veterinarians 
start their own small business practices. 
Donna felt that failed practices were 
due to lack of business acumen rather 
than lack of veterinary skills.

Twelve years later, Donna finds herself 
in new venues, applying her degrees 
in ways that complement one another 
differently than when she completed 
her MBA, and enjoying every minute 
of it, too. Donna serves as a financial 
consultant for small animal practices 
and also team teaches a “Business 
and Practice Management” course for 
second-year veterinary students at 
Michigan State University College of 
Veterinary Medicine. The course presents 

the financial and communications sides 
of veterinary medicine. 

While Donna still believes that new 
veterinarians need business skills, she 
notes that the trend to start their own 
small practices has changed, paralleling 
current expectations of veterinary 
medicine. Not unlike the field of human 
medicine, specializations as well as 
significant capital investments for state-
of-the-art equipment have become 
the norm, making it difficult, if not 
impossible, for new practitioners to open 
their own offices. A significant number 
of new vets today become associates of 
large practices. That has not diminished 
the need for veterinarians to understand 
the “business” side of their practices, 
according to Donna.

Donna has known since she was a little 
girl that she wanted to be a veterinarian, 
and she still loves it. She hasn’t entirely 
given up working with animals. Two days 
each week she practices her veterinary 
medicine in an animal clinic. ■

Alumna’s Veterinary 
Career Takes New Turn

www.gvsu.edu/business     11     

Donna Harris-Kober, DVM
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Mercantile Bank of Michigan 
(NASDAQ – MBWM) “knows 
how business works.” In nine 

short years, the Grand Rapids based 
bank has eclipsed the two billion dollar 
asset mark, gained recognition as the 
second largest bank in Kent County, and 
has embarked into the Holland, Lansing, 
and Ann Arbor markets. While many 
factors have supported its impressive 
growth, Mercantile’s mission statement 
may hint at one of the driving forces:  
“Our employees are our most valuable 
asset.” With that framework, Mercantile 
has grown to employ 284 (FTE’s), 36 of 
which are Seidman alums!

Seidman graduates permeate Mercantile, 
holding positions in ten different 
departments. What is it about Seidman 
grads that has Mercantile coming back 
for more?  According to Lonna Wiersma 
(’92 B.B.A.), the Bank’s Human Resource 
Director, it boils down to the “quality and 
preparedness of the students. Seidman 
has very strong finance and accounting 
departments and those courses are critical 
in a banking environment.” Mercantile’s 
Credit Manager, Kevin Schafer (’98 
B.B.A.), interviews a large number of 
graduating seniors from area colleges and 

sees two forces converging. He believes 
that the Seidman education creates a 
“well-rounded business student ready for 
a career in banking” who is increasingly 
recognizing Mercantile as a great place 
to work. For two consecutive years, 
Mercantile has been honored as one of 
the 101 Best and Brightest companies to 
work for in West Michigan. 

On average, the 36 Seidman grads have 
worked at Mercantile for approximately 
four years each. Mark Augustyn (’90 
B.B.A. and ’94 M.B.A.), Gordon Oosting 
(’72 B.B.A and ’80 M.B.A), and Mike 
Sankey (’78 B.B.A.) have been with 
the Bank since its inception, and Mark 
and Gordon represent much of the 
commercial loan growth that Mercantile 
has experienced. Although Seidman 
alums tend to gravitate towards the 

commercial and credit departments 
(Mercantile is primarily a business bank 
with 90% of its loans to commercial 
businesses), their impact is certainly felt 
throughout the entire organization:

• Commercial Department: Nine  
Commercial Loan Officers hold up 
the Seidman flag, connecting with 
Michigan businesses to satisfy their 
deposit and borrowing needs. They 
are supported by Seidman grads at the 
Portfolio Manager (2) and Commercial 
Loan Specialist positions.

• Credit Department: Six credit analysts 
hold a Seidman degree, providing 
analytical insight into nearly 3,000 
commercial customers. Both the Credit 
Manager and Assistant Credit Manager 
graduated from Seidman as well.

• Administration Department: Four 
individuals assist in Mercantile’s 
administration including the 
Human Resource Director and 
Training Director.

• Accounting Department: Four 
Seidman grads support the Bank’s 
accounting systems.

• Other Departments: Retail (2); Branch 
(2); eBanking; Operations; Payroll 
Services; and Audit.

BANKING ON $EIDMAN ASSETSBANKING ON $EIDMAN ASSETS
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In an effort to further its ties with 
Seidman and other area schools, 
Mercantile has initiated an internship 
program to aid the career development 
of students in their junior and senior 
years. To date, Mercantile has hosted 
seven interns, all of whom were able 
to experience many of the same job 
functions that a full-time credit analyst 
encounters after graduating. Going 
forward, Mercantile will seek to maintain 
two interns on an ongoing basis.

Mercantile has proven its ability to 
leverage off the talented employees 
that surround its organization. Since 
inception, it has experienced tremendous 
growth, making it one of the Midwest’s 
most admired and respected banks. The 
utilization of Seidman graduates in the 
first nine years of growth is evident. 
When Mercantile seeks to add to its 
“most valuable asset,” it is not shy to 
bank on Seidman assets. ▲

GORDON OOSTING
Gordon Oosting is no stranger to banking or Seidman. 

Graduating from the business school in 1972 with a degree in 

economics, Gordon later went on to receive his M.B.A. from 

Seidman in 1980 and soon after taught a bank finance course for 

three years as an adjunct professor. Gordon credits his Seidman 

advisor, Marvin DeVries, for directing him towards the banking 

industry. Now with over 25 years of experience, he is recognized 

as a primary factor behind Mercantile’s success over the past 

nine years.

LONNA WIERSMA
Lonna Wiersma obtained her Human Resource Management degree 

in 1992, enabling her to become Mercantile’s Human Resource 

Director six years later. Since then, Lonna has been responsible 

for assembling and managing the growing employee base, which 

now stands at 284. She has found that Seidman graduates often 

aspire to be the best that they can be, making them a good match 

for Mercantile’s culture. She encourages past and present Seidman 

grads to continue to pursue careers at Mercantile!

RAMON BERLANGA
Ramon Berlanga began working at Mercantile in September 

2006, bringing with him 14 years of industry experience. The 

Bank’s experienced lending staff was a primary factor in his 

decision to join Mercantile, as he recognized the value of 

working with such a talented group which would help to further 

his own understanding. A 1996 graduate of Seidman, Ramon 

credits the guidance and support he received from Seidman 

professors in making career decisions. 

KRISTEN NOFFKE
Kristen Noffke is the newest addition to the Mercantile Credit 

Department, graduating with degrees in Finance and Economics 

in April 2006. Kristen first discovered what banking had to 

offer through an internship at another financial institution and 

later consulted with Troy Farley, Assistant Director of Career 

Services, regarding potential banking careers. Troy suggested 

that Mercantile’s commercial banking focus might be a good 

fit for her finance background. Mercantile’s friendly employees 

and robust historic growth left lasting impressions on her as she 

navigated several career options. For the past six months, Kristen 

has learned the ropes of credit analysis and plans to follow in the 

footsteps of fellow grads at Mercantile and pursue a career in 

commercial lending.

KEVIN SCHAFER
Drawn by the smaller size and quality of education that GVSU 

has to offer, Kevin Schafer has utilized his 1998 Seidman Finance 

degree to help position himself as Mercantile’s Credit Manager. 

Today, Kevin manages 11 employees in the Credit Department, 

including seven Seidman alums. The most challenging, yet 

rewarding, part of his job is training new employees on credit 

topics essential to analyzing commercial credit. Kevin currently 

sits on Grand Valley’s Alumni Association Board as its Secretary/

Treasurer and is active in various community activities such as 

the Kent County Tax Coalition and Relay for Life.

Mark Augustyn (‘90 B.B.A. and ‘94 M.B.A.)

Andrew Baker (‘00 B.A.)

Andrew Bellingar (‘97 B.B.A.)

Ramon Berlanga (‘96 B.B.A.)

Rebecca Bruggink (Slagter)  (‘06 B.B.A.)

Kimberly Christmas (Johnston) (‘92 B.B.A.)

Aaron Dawkins (‘05 B.B.A.)

Marie DeGood (Carlson) (‘92 B.B.A.)

Rachael Dewey (Piebenga) (‘03 B.B.A.)

Ray Duimstra  (‘95 B.B.A.)

Phil Goerbig (‘04 B.B.A.)

Thomas Hakim (‘05 B.B.A.)

Brad Haveman (‘05 B.B.A.)

Eric Haynes (‘01 B.B.A.)

Jerry Hill (‘98 B.B.A.)

Doug Holtrop (‘02 B.B.A. and ‘06 M.B.A.)

Kristi Houran (‘92 B.B.A.)

Mildred Johnson (‘98 B.B.A. and ‘01 M.B.A.)

Justin Karl (‘04 B.B.A.)

Tom Kelly (‘89 B.B.A.)

Kyle Kunnen (‘93 B.B.A.)

Katie McHenry (Collins) (‘01 B.B.A.)

Gretchen Murphy (Hagstrom) (‘95 B.B.A.)

Kristen Noffke (‘06 B.B.A.)

Gordon Oosting (‘72 B.S. and ‘80 M.B.A.)

Gary Palmitier (‘87 B.B.A.)

Jill Piwko (Suchecki) (‘02 M.S.T.)

Mike Sankey (‘78 B.B.A.)

Kevin Schafer (‘98 B.B.A.)

Scott Setlock (‘04 B.B.A.)

Tara Strickler (‘00 B.B.A.)

Bryan VandenBerg (‘06 B.B.A.)

Reyna VanKuiken (Do) (‘02 B.B.A.)

Andrea Whitney (Kostelnik) (‘04 B.B.A.)

Lonna Wiersma (Van Den Oever) (‘92 B.A.)

Laurie Zurek (Brennan) (‘94 B.B.A.)

Non-Seidman GVSU Graduates:
Jennifer Dougherty (Klemm) (‘00 B.A.)

Afton VandenBerg (Austin) (‘04 B.A.)

Amy Rempalski (‘01 B.S.)

Beth Mulder (‘98 B.A.)

Erin Johnson (VanGorder) (‘02 B.A.)

Seidman Alumni/MBM Employee



 *
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On a perfect autumn evening, 
Seidman recently celebrated 
in a wonderful atmosphere 
of community, conversation, 

and story sharing as Hall of Fame 
members and their families gathered 
to honor and welcome Paragon Die & 
Engineering Company into the Family 
Owned Business Hall of Fame. The select 
group of West Michigan firms include 
Alticor, BISSELL Inc., Behler-Young 
Company, D&W Food Centers, Inc., 
Gordon Food Service, Inc., Haworth 

Inc., Howard Miller Company, Irwin 
Seating Company, Lorin Industries, Inc., 
Meijer, Monarch Hydraulics, Inc., Louis 
Padnos Iron & Metal Company, Rogers 
Department Stores, and Steelcase Inc. 

These pioneering entrepreneurs and their 
families gathered to share inspiring stories 
of humble beginnings from peddling 
scraps and old rags to using horse-
drawn wagons to deliver eggs and butter. 
These “beginnings” have grown into 
triumphant and successful family firms 

that have sustained themselves from one 
generation to the next and maintained 
leadership positions in their industries 
and community.

Family businesses, large and small, 
are the cornerstone of a community’s 
prosperity and its quality of life. These 
firms are leaders in philanthropic 
activities and are active volunteers and 
supporters of their communities. As 
leaders in job creation and innovation, 
they strategically think and act over 

• hard work • sacrifice • service • integrity • qu

1876 18971856 1905

1850 1860 1870 1880 1890 1900

A Celebration that Cro

aa****



www.gvsu.edu/business     15     

the long term (generational) with a 
greater willingness to sacrifice short-
term profitability, resulting in greater 
community investment and stability. 
And, they are specialists in building, 
maintaining, and managing a core culture 
of values most often associated with hard 
work, sacrifice, service, integrity, quality, 
loyalty, trust, respect, and commitment.
Paragon Die & Engineering Company’s 
beginnings started in 1958 when 
Fred M. Keller loaned money for the 
purchase of machinery to his business 

associate, Herman Quenson. Four years 
later he again came to Quenson’s aid 
by buying his $30,000 of debt for one 
dollar. Paragon flourished under Keller’s 
leadership. In a true family business style, 
he insisted upon the finest equipment to 
build the best dies. 

Today, the tradition of innovation 
and technology is carried on by his 
son Fred P. Keller as chairman of the 
board of directors and his grandson 
David F. Muir as president. Currently 

ten family members hold shares in the 
company — several of whom also serve 
on the board. Today, Fred M. Keller’s 
legacy continues through the key role the 
company plays in the community. Fred 
M. was most proud of his ability to give 
back to his community through service 
and philanthropy, which continues today 
through the Keller Foundation.

You can learn more about each of these 
Hall of Fame firms at our website 
fobi.gvsu.edu. ●
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As part of its research mission, the Family Owned Business Institute (FOBI) 

created the Research Scholars Program. The purpose of the Scholars Program 

is to encourage faculty to conduct new high quality research with an emphasis 

on family business issues. To date, twenty-six Scholars and nineteen proposals have 

been funded through the program. 

As part of
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Family Business 
Scholars:

Recent statistics for the U.S. indicate 
that 39 percent of family-owned 
businesses will change leadership 

within the next five years as CEOs retire 
or semi-retire. Unfortunately, several 
research studies have indicated that 
when owners/managers retire, less than 
one-third of family-owned businesses 
are continued by the second generation, 
and less than half of second generation 
firms make it into the third generation. 
 Researchers have long stressed that 
dealing effectively with the issue of 
succession planning is the single most 
lasting gift that one generation can 
bestow upon the next. Unfortunately, 
succession planning appears to be 
left to chance by many family-owned 
firms. Some researchers attribute this 
apparent neglect of succession planning 
to the emotions generated by the 
process; it forces incumbents to face 
their mortality and makes other family 
members confront the need for change. 
 Within family-owned organizations, 
unique sets of issues arise since the 
presence of the “family” dimension in 
addition to the “business” dimension 
of the enterprise means that additional 
factors must be taken into account to 
understand organizational planning 

processes. Family-owned firms are 
organized around a set of emotionally 
charged interpersonal relationships 
that can lead to positive or negative 
consequences. In short, “what works for 
one family in one situation will not work 
for another family in another situation.”
  The current study reports the results 
from a survey of family-owned small 
and medium size enterprises (SMEs) 
with regard to the importance, nature, 
and extent of succession planning. In 
all, out of the 4,000 questionnaires 
mailed to managers and owner-managers 
of family-owned businesses, a total of 
368 responses were obtained. For the 
purposes of this study, the population 
of SMEs was identified as family-owned 
firms that had annual revenues of less 
than US$25 million. 
 The findings reveal that most 
family members join the firm for 
altruistic reasons. Issues related to 
family relationships were rated as 
significantly more important in firms 
in which more family members were 
employed within the firm. Moreover, 
for firms with less than US$1 million 
in revenues, a high priority is placed 
on selecting a successor who possesses 
strong sales and marketing skills. The 

findings show that regardless of their 
size, it is important for family-owned 
businesses to develop a formal plan for 
succession, communicate the identity 
of the successor, and provide training/
mentoring to the incumbent CEO. 
 One of this study’s most striking 
and relevant findings is that very small 
firms place a high priority on selecting 
a successor who possesses strong 
sales and marketing skills, ostensibly 
to achieve business growth. This 
observation is significant; first, because 
it extends existing models of succession 
planning beyond processes and traits to 
include specific, identifiable business-
related skills. Perhaps even more 
important, by utilizing this criterion in 
evaluating and selecting a successor, the 
firm may be better poised to achieve 
strategic business growth, thereby 
increasing its chances for survival to 
the next generation. ■

Who Will 
Succeed Now?

*The above is a summary of one of the studies conducted by Seidman faculty, Jaideep Motwani, Nancy 

Levenburg, Thomas Schwarz, and Charles Blankson, that was recently published in the International Small 

Business Journal; Oct. 2006, Vol. 24 Issue 5, p25, p471–495. 

Succession Planning in SMEs: An Empirical Analysis*



O ne of the most important goals 
for a university is to directly 
impact its community in a 

positive manner … turning out quality 
students on an ongoing basis is one 
of its primary contributions. Yet, at 
Seidman we don’t stop there. There is a 
host of other “outreach” initiatives that 
are designed to help businesses and 
families directly. Designing and funding 
these initiatives can be challenging. 
Seidman is proud to announce a new 
and innovative alliance that pools the 
community’s resources in a manner 
that has attracted the attention of other 
programs nationwide.
 The Family Business Alliance (FBA) 
is a unique partnership of Seidman’s 
Family Owned Business Institute and 
the Grand Rapids Area Chamber of 
Commerce (GRACC). The Alliance’s 
mission is to create a single face for 
delivering family business education 
and training for family owned firms 

in West Michigan. Rather than going 
it alone and building a business 
membership that duplicates the efforts 
of community partners such as the 
Chamber, the Alliance was formed to 
pool the resources of each group. For 
the university, these resources include 
Ph.D. faculty, students, knowledge 
resources, national and international 
affiliations, community reputation, 

and infrastructure. For the Chamber, 
these include their strong membership 
base, visibility and goodwill among 
businesses, and events planning 
expertise, among others. In addition, 
the Alliance brings together into a 

single Alliance Board the 
very valuable volunteer 
support of executive leaders 
in the community. Marketing 
efforts are now possible that 
will allow the Alliance to 
reach out to the community 
in a proactive manner. 
     The partnership doesn’t 
stop here. The Alliance 
provides the framework to 
include all other community 
organizations as well, 
especially the resource rich 
service provider community. 
Thousands of talented 
specialists in the managerial, 
legal, behavioral, accounting, 
risk management, wealth 
and trust management fields 
are valuable members in 
providing help and solutions 
to our family businesses. 
Bringing them together 
with the university and 
Chamber provides a forum 
to help meet those needs of 
family firms that often go 
unaddressed.

     

 Our research shows that family-
owned businesses are leaders in 
job creation and provide stable 
employment opportunities. They think 
strategically over generations, with a 
greater willingness to sacrifice short-
term profitability to promote greater 
community investment and stability.
 “Members of family-owned 
businesses are more likely to hold 
positions of leadership in the 
community, and those leaders engage 
in more philanthropic activities. The 
companies involved with the FBA prove 
that West Michigan benefits from its 
family businesses. It is a part of our 
community that we hope will endure,” 
said John Jackoboice, chairman of the 
FBA board. ■

An Innovation in Business Outreach — 
The Family Business Alliance

Student Support

Knowledge Resources

Visibility

Keepers of the Heritage

Infrastructure

Community Support

Innovation

FOBI
&

GRACC

Membership Base

  

FAMILY BUSINESS ALLIANCE
BOARD OF DIRECTORS

John Jackoboice, Chairman

Monarch Hydraulics Inc. 

Mark Bissell, CEO

Bissell Home Care Products 

Robert Roth, President

RoMan Manufacturing 

Len Slott, President 

Vi-Chem 

Bruce Young, Secretary

Behler-Young 

Jeanne Englehart, President

GRACC

Tom Schwarz, Director

Family Owned Business Institute 

H. James Williams, Dean

Seidman College of Business

Janet Wyllie, Vice President

GRACC

The Family Business Alliance 

can be contacted at

 616.771.0575 
 111 Pearl St., NW, GR 49503
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“Members of family-owned businesses 

are more likely to hold positions of 

leadership in the community, and those 

leaders engage in more philanthropic 

activities …”

—John Jackoboice, FBA Board Chairman
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George Hamilton, President of Dow Automotive, shared his views on 
“Chemistry and Cars” in a lecture that launched the inaugural Ambassador 
Peter F. Secchia Lecture in November. 

Hamilton discussed succeeding in a global economy and how Dow Automotive 
is winning in the automotive industry with chemistry-enabled innovation. 
According to Hamilton, vigilance, vigor, and values are the key success factors in 
today’s new world. He emphasized innovation, anticipation of, and adaptation 
to changes, and leadership as Dow’s formula for success. Hamilton noted that 
Dow Chemical’s activities are well related to Dow Automotive’s operations. Dow 
Chemical’s R&D activities help Dow Automotive better satisfy its customer needs. 

According to Hamilton, Dow anticipates and adapts to changes by being the 
pace setter in various areas such as innovation and quality control. Dow also 
continually looks for opportunities to improve customer services, which helps the 
company “stay ahead of the game.” Dow’s success also owes a large portion to 
its leadership in the energy field by cutting its energy consumption and relying 
more on alternative energy sources.

Dow Automotive President 
Starts Ambassador 
Peter F. Secchia Lecture

Seidman 
Partners with 

Secchia

W hile many people from 
West Michigan file 
into the Loosemore 

Auditorium of the DeVos Center 
every few weeks to attend 
Seidman’s “free” Breakfast Series, 
one person certainly stands out 
in the crowd. For many years, 
local businessman Peter Secchia 
has attended these breakfasts 
and was impressed. As a result, 
he has established and is funding 
the Ambassador Peter F. Secchia 
Lecture. His generous gift will 
enhance our efforts to present 
breakfast programs for business 
leaders, alums, faculty, staff, 
students, and friends of the 
University given by leaders from 
across a wide spectrum of business-
related topics. These lectures are 
intended to “play an important 
role in continuing to nurture and 
promote creativity, innovation, 
and entrepreneurship, and feature 
the successful models for business 
leaders to emulate.”

Secchia Heads 
Fortune 500 

Company

Secchia is Chairman Emeritus 
and remains on the board of 
Universal Forest Products, Inc., 

a Fortune 500 industrial company 
that he joined in 1962. Universal is 
the  largest producer of pressure-
treated lumber in the world. He has 
also served as chairman of River City 
Food Co. and served as ambassador 
to Italy from 1989 to 1993. For more 
information on Ambassador Secchia 
and his accomplishments, see his 
website at http://secchia.com.
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Jeans learning 
from Suits

George Hamilton left, 
shares a laugh with 
Peter Secchia, right
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T he former FDIC Chair and 

advisor to President Ford 

opened the 2006–07 Seidman 

Alumni Breakfast Series to 

a near-capacity crowd. Bill Seidman 

introduced his topic, “What in the World 

is Going on?” by noting rapid change and 

competition in the world today. Also a 

founder of Grand Valley State University 

and the Seidman College of Business, 

Seidman contended that education is 

the “bottom line” in a competitive world 

environment.

  Thirty years ago, Seidman wrote a 
book forecasting a great resurgence of 
productivity in the United States that 
would even exceed that of Japan. His 
prediction was based on the computer 
revolution, free market, and diversified 
citizenry. He humorously noted that 
the book was not a best seller; few were 
convinced. Yet, today the U.S. is the 
most productive country in the world. 
Seidman noted that despite the economic 

woes of Michigan, primarily associated 
with the automobile industry, the 
country as a whole is very strong in 
the world competitive markets. Even 
with the outsourcing of jobs, the U.S. is 
experiencing the lowest unemployment 
rate in 50 years due to the creation of new 
jobs as well as high output per worker. 

Responding to a question from the 
audience, Seidman indicated that Milton 
Friedman is the world’s top economist. 
He was quick to qualify free market 
competition with an analogy to a boxing 
match where competitors must abide 
by rules, like staying in the ring and 
wearing gloves. He contrasted this 
form of free competition with that of 
a barroom brawl and noted that it is 
incumbent on concerns like the World 
Trade Organization to set up the ring for 
free and fair competition that includes 
environmental standards and restricts 
exploitation of labor. 

Speaking to the importance of saving 
more and spending less, Seidman 
noted that regardless of government 
efforts, ultimately the citizenry must 
make the personal decision to save. 
He contended that saving, which is 
the deferral of consumption, takes 
many forms, including investing in 
education. Illustrating the relationship 
between productivity and education, 
Seidman pointed out that Ireland was 
once poverty stricken, yet today it is 
one of the most vibrant economies. A 
major factor in that reversal was the 
expansion of the free public education 
system to K–16. 

Noting also that the most productive 
workforce is one that is happy, he 
concluded his remarks by advising the 
audience to quit their jobs if they’re not 
happy in their work. ■

WHAT IN THE WORLD 
IS GOING ON?

Bill Seidman
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T he inaugural Distinguished 
Executives Lecture for graduate 
business students featured 

George Hamilton, President of Dow 
Automotive. Hamilton prefaced his 
topic, “How to Succeed: Vigilance, 
Vigor and Values,” by acknowledging 
that consumers are demanding 
more for less, and that, especially in 
manufacturing, foreign competition is 
fierce. Hamilton doesn’t see these as 
obstacles to success and noted several 
situations where individuals and 
organizations have discovered great 
opportunity in challenges.

Character traits of vigilance, vigor, and 
values are the foundation for success, 
according to Hamilton. Vigilance in 
the competitive environment, Hamilton 
describes as staying one step ahead, 
being proactive and well informed, 
and understanding how to create the 
best value for customers. Vigor is 
the energy to stay the course, prove 
yourself, and achieve goals. The most 
important character trait, especially 
for realizing long-term success, is 
values. At the organizational level, this 
includes environmental stewardship. 
From his childhood, George Hamilton 

has realized that the “hardest choice is 
usually the right choice.” ■

The Seidman College launched  

the lecture series to enhance the  

graduate curriculum, to reinforce  

program themes, and to provide 

students the opportunity to 

interact with individuals who have 

distinguished themselves in the 

broader business community. 

Paul F. Doyle, founder of 
Proofspace, Inc. and co-founder 
of Information Assurance 

Consortium, shared his views on 
information security and data integrity 
at an Alumni Breakfast program in 
September. 

According to Doyle, information 
security is considered the technologies, 
procedures, practices, and people 
which allow us to reliably control the 
processes and safeguard the assets of 
our business. Data integrity is one of 
the three pillars of data security (the 

other two pillars are confidentiality 
and availability). Doyle noted that data 
integrity, which is the consistency in 
state and unchanged condition in a set 
of data from a point in time where time 
can be proven, is what we are missing 
or overlooking. 

After citing some examples, Doyle 
concluded that integrity does matter 
and that controls are the enablers of 
business velocity. “Lead, design and 
build your business for speed. By 
taking initiative, you set the pace 
others will have to follow,” he urged. ■Paul F. Doyle

PROCEDURES, PRACTICES, & PEOPLE

VIGILANCE, 
   VIGOR, 
  & 
     VALUES

George Hamilton
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1970s

Fletcher, Charles W. (’75, B.B.A.) was 
named vice president and chief marketing 
officer at Coleman Natural Foods.

Hollander, Robert C. (’77, B.B.A.) joined 
Comerica Bank as senior vice president 
and manager of Central and West Michigan 
banking centers.

Morgan, Roger C. (’79, B.B.A.) is Kent 
County Commission Chairman, serving his 
third term in office.

Vorst, Leon A. (’77, M.B.A.) is assistant 
vice president for Hayes, Seay, Mattern 
and Mattern Inc., an architectural and 
engineering consulting service.

1980s

Hendrix, Lynne (’85, M.B.A.) was named 
Educator of the Year by the Michigan 
Association of Certified Public Accountants 
for her work as accounting professor at 
Hope College.

Israels, Kelly J. (’89, B.B.A.) joined 
Goodman’s Interior Structures in Phoenix, 
Arizona, as senior designer on the 
government team. 

Lindblom, Jayne R. (Vanderveer) (’83, 
B.B.A. and ’88, M.B.A.) was promoted to 
market research analyst at Macatawa Bank’s 
corporate center in Holland. 

Sella, John M. (’85, B.B.A.) is chief financial 
officer at Gerber Memorial Health Sevices.

Wall, Beverly S. (’87, M.B.A.) was named one 
of 14 Business Stars for 2006 by Women’s 
Business Enterprise National Council. 

1990s

Bultema, John H. III (’95, B.B.A.) was 
named president and CEO of Fifth Third 
Bank of Central Florida. He has been with 
the company since 1995.

Byrne, Diana (Hamilton) (’93, B.B.A.) is 
circulation manager for Pioneer Group’s 
eastern division.

Huldin, Kathryn M. (’95, B.B.A.) was 
promoted to regional controller for URS 
Corporation in Grand Rapids.

Johnson, Curtis D. (’93, B.B.A) was 
honored by the Michigan High School 
Athletic Association for 20 years of service 
as an official.

Swanson, Brian P. (’93, B.B.A.) joined 
Masud, Patterson, Schutter and Peters, a 
mid-Michigan law firm.

2000s

Alibasic, Venso (’06, B.B.A.) was hired as a 
Finance Manager at the United Methodist 
Community House in Grand Rapids.

Barnett, Laurel K. (’04, B.B.A.) was 
appointed treasurer of the Muskegon 
Township Board.

Berry, Matthew L. (’00, M.B.A.) wrote Up on 
Daddy’s Shoulders, a children’s book.

Brown, Larry E. (’04, B.S., ’05, B.B.A.) 
joined the assurance staff at Plante & 
Moran’s Kalamazoo office.

deWilde, Megan L. (’05, B.B.A.) works as a 
credit analyst for Chase Industries.

Droski, Elizabeth (’00, B.B.A) was promoted 
to Senior Accountant at Beaufort Jaspar 
Water & Sewer Authority. She is pursing a 
master’s degree in accounting and expects 
to graduate in the spring of 2007.

Essenburg, Jodi L. (Vork) (’04, B.B.A.) was 
promoted to sales associate at KONE Inc.

Federspiel, Dorothy K. (’00, B.B.A.) sells 
wines as area sales manager for Global Wine 
Group. She had worked at the Mansion on 
Turtle Creek in Dallas, Texas.

Gielczyk, Andrew J. (’05, B.B.A.) is 
construction manager at Toll Brothers Inc., 
in Horsham, Pennsylvania. 

Kessler, Jeremy A. (’02, B.B.A.) was named 
financial center manager at Fifth Third’s 
branch in Cadillac.

Kole, Leslie (’06, B.B.A.) hired with Ottawa 
Area Intermediate School District as a 
Human Resources Supervisor.

Lillmars, Matthew L. (’00, B.B.A.) is owner 
of Fenton Cinema and part-owner of four 
other movie theaters.

Lonnee, Matthew (’06, B.B.A.) hired as a 
Loan Originator by Access Mortgage and 
Financial in Grand Rapids. 

Nowakowski, Jessica (’06, B.B.A.) was hired 
as a Logistic Analyst at Ryder Logistics, 
Farmington Hills, Michigan.

Sybesma, Alyson B. (’05, B.B.A.) is branch 
manager of the Allegan Manpower office.

VanTil, Michael S. (’05, B.B.A.) is an 
accountant for Buchholz and Associates.

Versluis, Jeffrey A. (’01, B.B.A.) is an 
Internet recruiter at Management Resources 
of Grand Rapids.

Alumni Notes

M iller, Canfield, Paddock and Stone, P.L.C. announces that Douglas W. Crim was recently 

selected by his peers for inclusion in the Environmental Law section of The Best Lawyers 

in America ® 2007 (Copyright 2006 by Woodward/ White, Inc., of Aiken, S.C.). Crim is a 

principal in Miller Canfield’s Lansing office specializing in occupational safety and health law. 

 His practice includes administrative, civil and criminal litigation relating to 

environmental, health and safety law and regulations, as well as proactive client counseling 

on environmental, health and safety compliance matters. He has defended companies 

against alleged OSHA/MIOSHA safety violations, civil litigation and criminal prosecution 

relating to workplace accidents. 

  Crim received his B.B.A., with honors in 1981, from the Seidman School of Business, Grand 

Valley State University, and his juris doctorate, summa cum laude, from the Thomas M. Cooley 

Law School. He has served as a Special Assistant to the Michigan Attorney General.

 The 2007 edition is the 13th edition of The Best Lawyers in America ®. Since its inception in 

1983, Best Lawyers has become universally regarded as the definitive guide to legal excellence 

in the United States. Because Best Lawyers is based on an exhaustive peer-review survey in 

which 18,000 leading attorneys throughout the country cast more than a half million votes on 

the legal abilities of other lawyers in their specialties, and because lawyers are not required or 

allowed to pay a fee to be listed, inclusion in Best Lawyers is considered a singular honor. 

Please send us news about you!

Send your information via e-mail to 

gvsu.edu/business

Douglas W. Crim



David Centers, Visiting Instructor of Accounting and Taxation
“After teaching off and on for over ten years, I’ve finally decided that 

teaching is what I want to do until I retire. I have spent most of my life 

in industry in the accounting field, but it was never as rewarding as 

teaching. At Grand Valley I not only get to satisfy my urges to teach, 

but I also get to satisfy my curiosity through research.”

Mary Kelly, Visiting Instructor of Finance
“Following nearly 15 years in corporate banking with some of the 

largest financial institutions in the country and many Fortune 500 

clients, I am fulfilling my dream to teach in a university setting and 

complete my doctoral degree in finance. The academic setting offers 

the opportunity to study the field of finance with an intense focus on 

financial institutions and services. More importantly, the academic 

arena provides an opportunity to inspire students to learn the 

principles of finance, with encouragement to apply their knowledge to 

fulfilling careers and enriched lives.“ 

Claudia Smith, Assistant Professor of Economics
“Since my exposure to teaching in graduate school, I knew 

I found my true passion. With my new academic position, 

I plan to engage in activities that will allow me to develop 

professionally and influence the life of my students.” 

Emily Drogt, Visiting Instructor of 
Accounting and Taxation
“I’m excited for the opportunity to show our 

students why accounting is considered to be 

the fundamental language of business. I’m 

also grateful for the opportunity to help our 

accounting majors develop the personal and 

professional skills they will need to succeed 

in their careers.”

Monica Ellen, Visiting Instructor of Management
“I have always dreamed about returning to academics. 

After 14 years in the pharmaceutical industry, I am 

fulfilling those dreams in the classroom, while making 

plans to pursue a Ph.D.”

Kinfu Adisu, Visiting Instructor of Management
“After 16 years of work in various business areas including 

quality, outsource/buyouts, products, and manufacturing 

management, I thought it would be a dream to be in an 

environment conducive to teaching and learning. It took me a few 

more years, before attaining my doctorate, to step into a teaching 

position at GVSU. I am very happy with what I am doing and am 

particularly pleased that I did not have to leave Michigan.”

Left to right: David Centers, Emily Drogt, Kinfu Adisu, Claudia Smith, Monica Allen, and Mary Kelly

New 
Seidman 
Faculty
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