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Education 

• Ph.D. –  (Marketing) Florida State University  
• MBA – (Organizational Behavior) Syracuse 

University 
• BS – (Business Management) University of 

Florida  
 

Teaching Areas 
• Marketing Research 
• Advertising and Promotions 
• Retail  
 

Research Interests 
• Role of Stereotypes in Marketing  
• Cross-cultural Marketing  
• Marketing Strategy 
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Academic/Professional Activities 
• American Marketing Association  
• National Black MBA Association 
• Grand Rapids Chamber of Commerce Multiracial Association of Professionals 



 
Awards 

• College of Business Teaching Excellence Award 
• National Summer Institute Fellow, University of Denver  
• Russell V. Ewald Award for Excellence & Human Services  
• American Marketing Association Foundation Valuing Diversity Scholarship  
• National Black MBA Association H. Naylor Fitzhugh Scholarship  

 


