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EXECUTIVE SUMMARY

SECTION I[: Introduction and Methodology

1 Thep r o j lankirtg Foodito Community: Farmérs Mar ket s i n Grand Rapi
was conducted between May 9 and June 20, 20@0ditional field work and data collection
continued througl®ctober2007.

1 This report is the product oivelveweeks of classroom preparation and field work at the
West StleandFulton St.farmers' markets. Student researctven® participated in the ANT
307 course (Techniques and Ladtory Methods in Anthropologygarned about global and
local food systems, prepared the surveys, spent four weeks at the markets, abebwrote

reports on aspects of the food system: farmers, vendors, consumers, market management, and
the surrounding neighborhoddhoads and the two field coordinators, Autumn Shroyer and

Melissa Harrington, edited the team reports July 208ver@l studentsontinued data

collectinginto the fall. In early 2008Rhoadsanalyzed the fidings in the context dhe

scholarly literaturen | ocal f ood syst ems ahhdrevisalr mer so6 m
report was written and reviewed. i§tinal version wasompleted inAugust2008.

1 The research activities addressed sevaratsegoals

o To train students in anthropol-bagdcal me t h
action research. o

o To understanding the link between the West Side farmers' market and thenslurg
neighborhood.

o0 To collect informatioronthe systematic organization and dy nanaitsvo farmers'
markets and i ntegrate selected data on addi't

o Todocument baseline information on business activities in threwuing
neighborhood.

0 To help the neighborhood organization better understand the role played by a fresh
food marketin the community.

0 To engage in service learning activities to assist the West Side market manager in the
operation of the market.

1 The méhodology relied on the tools of ethnography, participant observation and survey
instruments. The students were divided into five teams, each responsible for collecting
informationon severainterconnected domains: the markets themselves with an emphasis
market management, farmers, vendors, consumers, and the surrounding neighborhood.

9 Ethical protocols are an essential part of working with human subjéuesprojecprotocol
was approved by th@VSU Human Research Review Committ€ensent forms weregiven
to interviewees and other project participants. Whenever possible, the project tried to protect
these individual 6s identity by wusing false n
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1 Methods Employed:

1.

Debriefing Session®©nce aveek, the students met at thetAropologyLab (GVSU)
ard fAdebriefedod aaondplannéedineweoses.i n t he fi el d

Fresh FoodsAvailability Survey Data collection began with a survey of a selection of

local grocery stores in the area. The goal of the survey was to determine types of produce
available in tle target neighborhood, as well as the quality and available quantity of fruits
and vegetables.

Mapping The physical dimensions of three markets were map pedn@pse identified
the verlor locationsandcapturedhe general sense of spacec(uding tres, parking,
etc.) The West Grand neighborhood and business distriete mapped as well.

Stalland ProductsSurvey Each day in the field, a group of students were responsible for
collecting information on the number stalls, vendor names, and productalé.

Consumer and Vendor Surveys a class, students designed both the consumer and
vendor surveyretested the in the classroongndreadjustedhemin the field. In
total, 230 surveys were collectedtato markets.

Openended Interviewd=amers and vendors were asked general questions about their
families, historyof selling at farmers' markets, constraints faced in restructuring their
farming enterprise, and issues faced in dealing with consumers. The market managers
were interviewed as wiel

ParticipantObservation and FieldnoteStudents learn about culture by observing the
constant flow of events and by participating in them to the extent possible. Students were
asked to describe behavior and scesteétie markets and in the neighbortip@ach

student used a small notebook in the field into whictes wergotted. Later theseere
elaborated into fully detailed fieldnotes using a word processor.

Photographs and Vided&tudents took photographs of the general scenes at the markets.
Oneteam of students interested in film and video created a 7 minute documentary of the
role of farmers' markets in preserving local farming livelihood.

Data Collection and AnalysisThe data from the maps, surveys, interview transcriptions,
and fieldnotesvere indexed in a qualitative research software progtdhAS.ti. The
programallowed our student® categorize, compare, and retrieve information according
to subjects, topics, artiemes. The quantitative data from the consumer survey were
entered inb a statistics program (SPSS).

1 Theproject assisted thearket manager of the West Side farmeratket by monitoring the
links between the market and the surrounding West Grand neighborhood. Students collected
information on neighborhood history, the sumnding business district, employment, and
fresh food availability within the broader neighborhood. Involvement in the market by the
community and accessibility to the market by neighborhood residents were monitored.
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SECTION II: Research Issues and Qestions

1 The project designeal set of questionsonsistent with the Westr@nd Neighborhood
Organization's stated goals for creating a new farmers' market. How do farmers' markets
provide sources of fresh food and health for communities? What role lue &gers'
market play in the urban setting? What is the dynamic between the market and the growth of
the community? Do farmers' markets help the local business community in general?

1 The projectadapted theseoncerndo knowledge of anthropological stied from which
four core issuesmerged:

1. Establishing a new farmers' mark@ur project was interested how a new market
develops, expands, and becomes viable. What should be the roles of market manager and
vendors in such smaller markets? How does locah a neighborhood come into play?
How do the needs of new and smaller markets differ from more established farmers'
markets? One objective of the data collection was to monitor the size, location, and
activity of boththe new and established marketsiother was to document the
organizational strategies put in place by the market managers. A third was to connect the
functions of the new market with the surrounding neighborhood.

2. Preserving the rural landscap#vhile farmers' markets attract attentianurban spaces,
they may have an even greater effect on nearby farms and their restructuring, if not
preservationDirect marketing to consumeasd farmers' markets specificaliy viewed
asaway to restructure the faghlvyalfawaed bdryoms
local distribution.Our project wanted to understand the changes taking place on family
farms that sell at the farmers' maikahd how farmers and their families have adapted
to their new enterprise.

3. Consumers, their motivations andeaus:Attracting a regulaclienteleof consumers is
just as important to farmers' markets as securing sources of fresh products from local
farms. Our project anticipated that consumers would be attracted to direct méaideting
many overlapping reasons the context of this project, consumer demography can have
a key impact on the success of a market if the goal is to serveiadome community
or a particular ethnic group. How can the market develop aneagh strategy ? How
can market managers aligme needs of consumers with the products brought for sale by
vendors?

4. The role of farmers' markets in urban neighborhodelslated to the issue of local
consumersthe projectwanted to know how farmers' markets integrate into the
surrounding neighbortoa. In its second year, the West Side farmers' markst
expected taffer local, fresh, and affordable food to lamcome residents, as well as to
become a fAmagnet o for stimulating economic
How do community om@nizations and residents become involved in the market? What
connections emerge among different actors and social groups? How do networks
function to redistribute Afood power 0? Wha
market and the local business conmity?
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1 Together, hese four topics market formation, vendors/farmers, consumers, and the

neighborhood construct dolistic picture of the local food systerd.s i ng a fAconcept

the students couldepictl i nks among domai ns oedisystem.n a

f ar me

SECTION lll: Market Organization

T

The project collected informaticat twof ar me r s :Ghe Weast Side maskaind
the Futon Street marketSelected data was gathered at the GVSlbohdar s 6 mar k et .
For comparative and analytical purposesadallectedrom a previous study (2003)
att he Hol |l and wasusecher s mar ket

The West Sid f a r rrket vga®in ite second year of operation when this study
took place. The location of the market is in the rear parking lot of St. James Catholic
Church, 733 Bridge St. NW near the south boundary of the West Grand
neighborhoodT he market waspen on Thursdays and Saturdays.

The West Side farmers'arketwas originally onceived both as a premise and as an
experiment: How could a farmers' marketghrevitalized a neighborhood

community? Th@i m was t 0 use ceatdamenmemmed mar k et
supportive to immigrants, specifically Latinos, and to offer a venue for buying and

sell products in their neighborhood.

At the time of the study Adrea Bartelmeiexvas the market manager at West Side
and assisted in the founding of the market. Russ Lewis replaced Bartelmeier-by mid
summer 2007.

At West Side, bth vendors and buyers expressense of concern about the isolation
of the West Side markeT he stalls could not be seen from Bridge Street, or any other
street with high traffic flow. Furthermore, a major, elevated highway sepg#nate
market from the West Grand neighborhood to the néwha more radical measure,

the projectencouragetheneighborhood organizatido consider elocating the

market to a more visible site, centralycatedin the West Grand neighborhood, such
as on Leonard Street.

Regarding rules on what can be sold at the West Side market, angtivelgome to
besoldaslong as it was grown anadein Michigan. At the West Side market

i r e sakds @laceninimally during the first few weeks, amgltolerated due to the
unavailability of local fruits and vegetables.

At the West Side markethe projectrecommend agradua shift to the work of
volunteers, antbwering operating costs to a basic budgetsonable for a local
community. More outreach in neighborhood is needed. A steering committee should
be established tdirect themarketand facilitate its rolén the commnity. Volunteers
could be responsible for gramtriting and outreach, which would be necessary for
funding and encouraging the participation of the Latino residents that make up the
majority population in the neighborhood.
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1 Research on farmers' marketsgesgjs that there are phases each market goes
through. One estimate is that it generally takes four years to have a consistent
customer base to sustain the amount, and quality of vendors.

T The Fult on Sarketé dotated ah 147 d-ultendStre@rand Rapids,
Michigan, 49504The market is open for business on Tuesdays, Fridays, and
SaturdaysThe market established in 192% much larger than either the West Side
or GVSU markets, featuring 122 spaces designated for vendors, with two lines of 14
vendor/customer parking spaces running parallel to the rows of stalls.

1 Unlike the other market$;ulton Street has a permanent space and stall facilities, as
well as an office and restroom on the premises.

1 Parking at the Fulton Street marketimited. The parking lotareoften congested
and trafficis bumperto-bumper as people wait for a space to become vacated. While
the majority of people dre to the market, others bike walk from the
neighborhood.

1 The Fulton Street market aff@é positiveclimate fordirect communication among
vendors and consumers. Social exchamges erycommon.

1 Serving as thenarket manageday sorOtto collects his salary directly from stall
rentals and seasonal stall rates and is the only official employee of ket ni2uring
2007, there were thirtfwo seasonal stall holders at the market, from which six
vendors were elected to make up the fMarke

1 The groupof seasonal stall holders makgs what can be viewels A an est abl i sh
vendor hvyimgfoacer@ih gdwantageous stalls throughout the market. For
those who purchased a stall, certain vendor rules and regulatesrsorced,
ensuring proper vendor conduct.

1 There is a welestablished set of policies and procedures in the op ewdtibe
market. In the future, this system of organization will be challenged by the planned
market expansion and accompanying neighborhood revitalization of the surrounding
community( Br i ky aat  RevitakghtibroPlatnmgRiojeit

1 As astable, larggndlongt er m mar ket , Fulton Streetds sy
the flexibility of the market manager to make changes and of finding consensus for
reforms.

1 Fulton Streets limited in its action to change the array of products sold because of its
unwiddy size. Conversely, due to its small size, the West Side mzakenly afford
to accept whatever products vendors bring as a way to encourage growing vendor
participation.

T The Grand Vall ey State University farmerso
beginnng June 13 and runs through August 22. The market opened last year for the
first time and, similar to the West Side farmers' market, is in its early stages of
development. The |l ocation of the market 1is
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1 The GVSU maket locationis strategic, close to supply sources and centrally placed
on campus. There is ample use of signage and advertisements, and a strong
institutional infrastructure supporting the market.

1 Atthe time of the study, the GVSU market manager wasSkap. According to
Sloop, the market aims to support the sustainability of local food production, and to
serve the GVSU community, seeking to creat
Mi chigan. o

1T The application pr-come firgss efrovre . ve nfdhoer smairsk eft f is
operate with ten to twelve vendors who can bring a variety of produce, with the
understanding that all goods must be perishable (n@alogs or crafts).

1 The GVSU market is a great example of how food exchange can be tiagtto he
education activities. Each week, a Ahealth
activities. Events organized by Campus Recreation, music, and educational speakers
are scheduled each market, used both to draw customers and to organize the market

around healthy activities. The Campus Recreation Center sets up a booth providing
health information such as ways to exercise and healthy eating habits.

1 Campus Dinning attends the GVSU market every other week and provides a free
healthy dish to serve to mk&t goers. The dishes feature food items donated by one or
more vendors at the specific market.

1 In all markets, there was an ongothgpateas tolimitingfa r mer s 6salestor k et s
locally grown pants and vegetablasly i and how this mighaffect venar
participation

T The data suggest that t hesuponalevelofsalgs of a f
that sustaisaregular and committegroup of vendors

SECTION IV: Vendors and Farmers

1 Two student teams documented the ofleendors. Venders gre viewed as a broad
category of people who fiset wup stalls with
Students were interespressionnh wveedwvesdold i el
interactions with customers/consumers, relations among \v@adadrwithin families,
and dealings with the market manager.

1 The first part ofthesection focuses on vendors as a whole, and the second part
considers those vendors who are farmers. According to the results of the vendor
survey farmers made up roughly%®f the vending community. Specifically, special
attentionis givento one indepth case study of a farm family, which provides a
illustrationof how a farm family can make a succes
production. In addition, thissectiotne p ort s on fisati sfactiono fr
perspective.
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1 Are local products sold by vendorg@ndors (and consumers) are concerned with the
selingtomanyp r oduct s t hat come from beyond Michi

Aresellingo i ¢atthewegnairegoftthe gelling beaserr given

Mi chigandés | i mited production during the s
sellingnonfood itemsAll three markets sold food and nonfood items and permitted

resellers.

1 The project documented tifi@od supply chain. We looked for patterns on where
vendors live, how far they travel to the market, and the ssofd&eir products.
Productssold toconsumersverepredominantiyMichigan inorigin or locally hand
crafted.

1 According to the vendor surveyrgarly one third of the vendors surveyed rely on
farmersé mar ket sales as their only source
(about 7 in 10) claimed to depend upon the market for at least 50% of annual income.

1 Vendorsarevery clear on the benefits selling at the two markets. ur surveys,
vendors highlighself-employment, the ability to continue farming, selling their own
products directly, flexible work hours, working close to home, offering fresh and
healthy products to the consumer, makingcl cash, and networking opportunities.

1 Vendors feel frustrated that consumers lack awarenessagbnalityin the context of

the farmersé market. Supermarkets and corp
the concept of seasonality from the publiodit will be important for vendors and
mar ket maregarcatte® fo@sumers on t he idea th

feature of the local food system.

1 Vendors would like to participate more in government food service programs, such as
WIC and ProjecFresh. The West Side market does not participaté¢her.While
sympathetic to food service programs, vendors express reservations about the red
tape and paperwork. However, vendors find creative ways to make the programs
work for consumers.

1 Vendors vould like more opportunity to sell to neighborhood grocery stores and
restaurants. Weecommend replicatinguch program$ound in other regional cities,
andseea key rolefor the reighborhood association collaborating with local
businesses.

1 The Wes Side market is at a disadvantage, attracting only five to ten vendors to each
market, In addition, vendors at West Side complain that because the neighborhood is
poorer than others, prices needed to be adjusted lower as compared to the Fulton
Street markt.

1 We present a case of one farm and demonstrate the successful process of redirecting
productionin ordertoselat t he regionds farmersd mar ket s
a new range of crops, farming methods, and marketing strategies passed #heng to
consumer in the form of food and knowledge.
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T

Redirecting production requiresaeed ucat i on on t he far mer s p.
new crops, farming techniques, and the latest equipment. Likewise, the farmer must

also learn a new skill set related tanketing and facéo-face communication with

the customers and other vendors.

Direct marketing helps farmers become sensitive to chemical use, health, and
environmental care, as they find ways to reduce chemical use, and perhaps even
consider inNgoinfgy begsanble and profitable.

We recommend that vendors provide information to customers in the form of

handouts, poster and displays, describing their farm, the nature of their farming
activities, and the source abdflocilshei r goods
produced fAispecialtyo foods to certain soci
to position their goods in conties of symbols tied to supporting rural life and to

authentic consumption.

We find that vendors, with their many sales gaations and faet-face contact with
consumersarean excellent source of information about the needs of consumers.

SECTION V: Consumers

T

Understanding consumer behavior was one of the main objectives of the pirbgct.

project collected informationmoconsumer demography, how often consumers visit

the farmers6é6 market, reasons for doing so,
The waysthat market managers tried to align the expectations of vendors/farmers and
consumers with market organization vedearned from the interviews

We collected data on consumer demograp hics, patterns of consumption, reasons for
shopping at the farmersoé market, and i mpro
similarities and differences between the two markets and, vabgnepriate,

compared them to data from our 2003 study
Michigan.

Informationwas gathered frormonsumer surveys, vendor surveys, and-fiatd
observationskieldnotes are used to describe finstnd observation©ne sudent,

who i s -bAliegalol ysat at various |l ocations at
o0 b s er viatheisaumds and smells of the market.

The project collected 7asumer surveys at West Side and 141 at Fulton Street, for
atotal of 218. The terpage survey took on average 5 minutes to complete. The
survey was entirely voluntanand the projeabffered people no compensation.

The projectfinds significant differences in the population of consumers surveyed,
especially with respect to gendeducation, yearly household income, frequency of
market visits, motivations for shopping, and potential improvements. Not
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surprisingly, the information from both markets confirms the expectation that more
women shop for food than men.

1 Consumershop at he market to buy freshocally-produced goods, find a good
value,support the local farmers and businesses, and socialize witiiliaged
peopl e. It appears from the evidence t hat
Grand Rapids area

1 Turningtoelucati on |l evel, the results indicate
highly educatedWhile all three markets attract college educated customers (at least
80% of adults), the Holland and Fulton Street markets boast a surprisingly high

percentage gbeople with a posgraduate education, 37% and 42%, respectively. In
contrast, the number of customers at West Side claiming agpahitate education is

27%, which nevertheless is high on the whole.

1 This social group, namely uppernddleclass individuks, possesses an
accompanying set of values attracted to specialty products purchased in an
Afaut hentico setting. The farmerso6 avar ket t
symbols of social class. This may be evidence of a recontextualization of
consumption, symbolizingpewfoodsas fAt raditi onal o within a m
chain.

1 Using zip code informatiorthe numbenf shoppers that live within 4 miles of the
marketwascalculatedThemarkets are comparable in that they draw a significant
nunber of customers from the immediate locality.

1 The overall findings of this section highlight several patterns affecting the viability of
farmersé6é markets: 1) women as customers, 2
seasonality, 4) demand for products, idahg organic goods, 5) location and space,

6) ties to the surrounding community, 7) socializing, and 8) the role of the market
manager.

SECTION VI: T he West Grand Neighborhood

1 This section describes the history of action that lead to the idea of crdaiéest
Sidef ar mer s 6 manot&thet contribiBonsamade by theighborhood
organization, and spend a good deal of space devoted to the neighborhoodtself
boundaries, history, and demography.

1 The West Grand neighborhood is located waghe Grand River and downtown
Grand Rapids. The neighborhooddés boundari e
to the north, John Ball Park on the west, Bridge Street to the south, and the Grand
River on the east. The GVSU project focused mainly on ththdmalf of the
neighborhood.
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1 The West Grand neighborhood has a history as a wedkasg, immigrant enclave.
Three major events shaped the history of the area: immigrants arriving for factory
work, a major Grand River flood, and the destruction of a n@jath of homes and
businesses across the community to make way for the construction of several
highways.Over these decades, in spite of the many changes, the West Grand
neighborhood remained an ethnicadiiwerse community.

1 Since 1990, the neighborhobds experienced a sharp decline among the elderly
population, as a demograp hic shift has replaced longtime resident families with
younger immigrant ones, primarily Latigo

1 Accordingto census data, nearly 30% of neighborhood residents 25 and ovér do no
have a high school diploma. Due to uneven social class patterns, demograp hic
patterns at farmersd mar ket iin the region

1 Canthe farmers' markegirovisionlocal residents with healthy foo@§o answer this
the projectneecd to know the sources of fresh fruit and vegetables in the
nei ghborhood. We conducted a fiFresh Foodo
within the West Grand and SWAN neighborhoods and documenting the availability
and quality of fruits and vegetables.

1 Even in the absence of a large, corporate grocery store within the neighborhood, our
food survey indicates thatlimited supply offresh foodsare available in the West
Grand neighborhood. Mosf the stores in the survey caraylarge selection of frust
and vegetables, thougls freshness and quality vappnsiderably across the stores.
Therearemore locally produced food items available tike projectexpectedo
find. Studentsveres ur pri sed by t he gener al absence o
upt he Latino cuisine and Afood basket . 0

1 A team of five students mapped and surveyed the West Grand businessatiisigct
Bridge, Stocking and Leonard Streets as a way to measeteof neighborhood
assetsT he business survey mapped seveotyr busings establishments.

1 The business district mapping involved observations of traffic flow, descriptions of
the streets, buildings and structures, and listing of business names, addresses and
types of goods and services providétie survey gathered informati on the types
of businesses, employment, and the physical condition of the district contributing to a
shoppi ng 0 ahe saoveypehquirad students to talk with business owners,
managers and employees about the status of local businesses, ypas af t
products sold, number of employees, future employment plans, and the potential
impact of the new farmers' market local businesses.

1 Our limited study of the neighborhooelveals a lackf substantive connections
between the business districts aadrfers’ marketas can be expected during only the
second year of market operatiofrs contrast to the Fulton Street and Holland
marketsthenearby businesdistricti s not a s h o@ pperri madreisltyi ndau ei
the types of businesses there, whichuldattract people from beyond the
neighborhoodAt the Fulton Street athe Holland farmers' marketshoppers are
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attracted to the proximity of the farmers' market to a plethora of specially shops and

boutiques that enhance the shopping experiahtiee f ar me r At this eadyr k et .

st age, it 1is only possible to speculate on
stimulate economic activity in the West Grand neighborhood.

1 Neighborhood studies serve the market manager with information thbe eesed as
a basis for changes in market policies and direction, as well as data to support reports
of accountability and proposal for grant funding.

1 Overall, thefindings pointto a business district that has the potential to become a
busy center of commee and communityas it was in the past. The Stockbridge
Business Association and the West Grand Neighborhood Organization have been at
the forefront of efforts to reverse urban decliAggrant from the Turner Gateway
foundation allowed the neighborhoodganization to make improvements to the
community, including thestablishment of the West Side farmersrket.
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SECTION I: Introduction

The summer ethnographic field school evolved T ETHNOGRAPHIC FIELD SCHOOL 2007

from the idea of giving students training in

7-;*— West Michigan Farmers Markets:

anthropological mettas while engaged in a Linking Food to Community
handson experience in the local communityhe e %!  Spring Session: May 7 to June 20
anthropology department had conducted an :

archaeology field school for many years, under | "5~
supervision of Dr. Brashler. In 1998, it was s
decided to add an ethnograp hic field school whi =
would alternate on a{yiearly basis with the
archaeology one. The first ethnograp hic field
course focused on documenting the-histories

of Latinos in Grand Rapids, which produced the
report AAssimilation
Identities in HispancGand Rapi ds g
Subsequent field schools conducted by Dr. Rho
were AExposure and Vi {_.
Phot ographyo (2001) a
Farmers' Markets: Increasing Vitality for Farmer
and Consumerso (2003)

WHO SHOULD SIGN UP FOR THE FIELD SCHOO 5
#Hose SEteIsTNE NS CI% Dereft tD

supervisd by Dr. Weibel, worked with the Kent |Figure 1: Project Field School

c.pging

chool ,

County Habitat for Humanity. Flyer/information

Thecurrenpr oj ect st ems fr om D-scalefRimiogaadddobal/r es ear
global food systems. The idea for the project was motivated by the 2003 research onatie: Holl

GVSU Anthwopology
Field School

o

other?
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farmers' narket(Rhoads 2004, 2005). Rhoads wanted
build on those results by expanding the scope to Grand
Rapids for comparative purpos@&hoadsvasaware of
other markets in the area (e.g., Ada and Rockfartjthe
fledgling market in the West Grandigeborhood was
especially intriguingHewondered what kinds of barriers
and issues a new market might face as it tries to grow, and
what impact it might have on the surrounding
neighborhoodAs a research focus,would alsobe
interesting to compare tiwest Side farmetsnark etwith

the wellestablished Fulton St. market. Could the ideas and
organization from onenarkethelp in the planning of the

In the fall 2006, Rhoads contacted the West Side
"y mar ket 6s manager ,
Vitality For Fawrmers | project. He learned that the West Side FM was a project of

Bar de

_ AMCO’_’WY a ACool Citieso grant awarded
Figure 2: 2003 Project T-Shirt Logo. | Neighborhood Organization (WGNO). Bardelmeier
StudentDesigned requested that the field school help her design and conduct



a needs assessment of the marketraowlitor the links between the market and the
neighborhoodT he idea was to use the field school to document baseline information on business
activities in the surrounding neighborhood. These data could help the neighborhood organization
better understandhée role played by a fresh food market, and to measure the future growth and
impact of the market in the vicinityAn anthropology senior, Autumn Shroyer interned at the
West Grand Neighborhood Organization during the winter semester 2007, learning about th
organization of the market and involved in planning activities. Ms. Shroyer would become a
graduate assistant and field coordinator of the summer project.

During this time, Dr. Rhoads contacted the manager of the Fulton St. farmers' market,
Jayson Ottpwho was previously a student who participated in the 2003 Holland profeet
Fulton St. FMwaswell-studied. The market has conducted its own surveys of vendors, and
graduate students from M SU conducted an urban planning project there in 2006 (Etkaitein
2006). The markeit wasagreed, could benefit fronpdatednformation on the consumers who
come to the Fulton St. market, their demography, preferences, and attitudes towards the market.

This report is the product of seven weeks of classnpmeparation and field work at both
the West Side and Fulton St. farmers' markets. Student researchers participated in the ANT 307
course Techniques and Laboratory Methods in Anthropaojptgarned about global and local
food systems, prepared the survespent four weeks at the markets, and wrote team reports on
aspects of the food system: farmers, vendors,
consumers, market management, and the surround
neighborhood (West Grand only). Dr. Rhoads and t
two field coordinatorsAutumn Shroyer and M eliss
Harrington (who worked on the 2003 project as wel
integrated the student reports and added an
introduction, a methodology and analysis of the

results. Tht initial reportwa fApr el i mi n ¢ .
sense that the process of data collecting and analy9 -
continuel over the summer. Figure 3: Students Presenting Their 100
Mile Diet"
Project Goals and Activities
The project, fiLinking Food to Community:
Far mer s' Mar ket s in Grand Rapids, Michigan, O

by students of the ANT 307 cour§®ee Appendix A, Project Perszel). The research activities
addressed several goals stated in the outline of the course (See Appendix B, Course Syllabus):
1. To train students in anthropol-lagedactioh met ho
researcho (Hof man ansingPDb7taly d Rosing 2006,
2. To understanding the link between the West Side farmers' market and the surrounding
neighborhood. In its second year, the WS farmers' market was designed to become a
Afmagnet 06 to help stimulate ecothood,@mnmdto and so
provide local, fresh, affordable food to lemcome residents.
3. To collect information capturing the systematic organization and dynamics of the
farmers' market$ information that could serve as a basis for future market planning.
4. To engag in service learning activities to assist the market manager (WSFM) in the
operation of the market.
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Timeframe

1 Week 1Literature review blocal and global food systems; regional farmers' markets
studies; Grand Rapids neighborhood histories and develtdpaonganized student teams.

1 Week 2Design needs assessment methodology on the farmers' market (social space,
vendors, and consumersodé preferences) and t he
availability of fresh foods); meet with NeighborltbAssodation; tour the Fulton Street
farmers' market.

1 Weeks 3 5: Begin work at the West Side Market two days per week and at the Fulton Street
Market one day per week. Conduct interviews and surveys at the farmers' markets. One team

caridout tha&l AIMOsument ati ond project; student
marketsew p, flier distribution, and assisting vV
additional dagbmpieaf immegdk dnutds aadddnfopnationim g f i el d
computr databases (ATLAS.ti and SPSS).
1 Week 6Data analysis and report writing; meet with Neighborhood Association with draft
report. Student team presentation of the report to the community. Report publication.
The 19 students registered for the coursensp
the initial class periods learning about global and lo
food systems, discussin he vid
Future of Foodo (Koons e seco
week took students of two field trips. The first was t
the Visser family farm near Zealard,chigan, where |8
students could see fAwhe ¢ from
the farm theybecamamade awaref how family 1.
farms could successfully restructure farming to - n.AE
produce a variety of crops specifically for regional [Figure 4: Students Interviewing Vendors at
farmers' markets outlets. The secondifielp took the Fulton Street Market

students to the Fulton St. farmers' market where they
tested their new research Al enso by observing
and physical spaces.

After these preparations, students conducted systematic field watiefaext three weeks. The
main tasks were:
1. To document the organization, management, and dynamics of running a farmers' market.
2. To map the physical and social spaces of the two markets.
3. To survey vendor demography, products, and preferences.
4. To survey consmer demography and preferences.
5. To conduct a fresh food survey of food availability in the surrounding neighborhood.
Students surveyed 5 commercial businesses that sold fresh fruits and vegetables.
6. To document the range and types of businesses in tlmiading neighborhood,
mapping the physical resources and surveying employment.
7. To write fieldhotes of observations and index them with a qualitative computer program
and to process survey information with a qualitative computer program.
8. To assist the markenanager in setting up and publicizing the market.
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9. To create a DVD of the local food system with an emphasis on the West Side farmers'
market. The DVD and photaegould help the market manager create a future web site and
to promote market publicity.

10.Topr epare a A100 Mile Meal 6 in which the in.
within the region.

11.To write apreliminary 120 page report.

12To write a reflection essay on the student

Methodology

The field school waseasigned ascourdeas ed community resear ch,
ant hropologyo (Strand et al. 2003)-bassiccor di ng

action anthropology (CBAA) engages community members with students and faculty in the
course of their acad@c work. Unlike traditional research, CBAA is collaborative and change
oriented service learning, combining classroom learning with social action (Hofman and Rosing
2006, Rosing et al. 2007).

The project was conducted mainly by undergraduate anthrgpstagents at Grand
Valley State University. It was designed to give students a complete and authentic experience
participating in legitimate field work in an accelerated time frafih® purpose of the course was
to research the two farmers' markets, de@dling and one established, and the terms of
interaction between the West Side farmers' market and the surrounding community. The
methodology relied on the tools of ethnography, participant observation and survey instruments.
The students were dividedtamsixteams, each responsible for collecting informatian
interconnected domains: the markets themselves with an emphasis on market management,
farmers, vendors, consumers, and the surrounding neighborhood.

The next section describes the general teghes used to design and collect information,
followed by sections on the specific methods and-dali@cting activities applied by each team.

General Techniques

A Informed Consengthical protocols are an essential part of working with human sulfjgsets

the Informed Consent Form, Appendix The project submitted a proposal to the GVSU

Human Research Review Committee, explaining our procedures for protecting the rights of

human subjects. The proposal was approved. Several measures were put ithorpigcbe

field work. First, when i n tabdefdescrptiol ofshe udent s
project including contact information. Students handed out the cover story sheets to people and
used them to help address questions from consurwerdors and neighborhood people. All
respondents who wefermally interviewed were asked to sign a consent form. This document
informs the respondent of her/his rights and
that statements and magds collected will be protected by the University and will not be used

for any purposes other than education without

A Project Identity During time in the field at the markets, student researchers and supervisors
wore projectt-shirtsi with the project title and university affiliation. These shirts gave us a
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Auni formd visibil.i tthestaentdvere a the nparked fprithe pukposeswaf t h at
our project.

A Debriefing Session®©nce a week, the students mettaet ant hr opol ogy | ab an
the previous weekodés activities in the field.
the markets and use them to discuss issues and observations from the field experience.

Debriefing sessions were used tawrattention to new ideas using the feedback or iterative

i nductive appr oa3dhtodddesRethicdl issyes, and th planZa&trategy for the

next firsthand field experience.

A Survey, Fresh Food®ata collection began with a survef/aoselection of local grocery stores

in the area. Each team was assigned a specific store to survey. The goal of the survey was to
determine what types of produce are available in the target neighborhood, as well as the quality

and available quantity ofdits and vegetables. A survey form was provided and filled out

accordingly, describing the price, quantity, condition of produce, origin, and type, as well as any
other information that happened to be observed while at the store. This information was then
compared to the other results from the variou
sessions.

A Survey, Consumerss a class, students designed both the consumer and vendor surveys. At
the beginning of the semestudentsvorked on the @ansumer survey, as this would comprise

the core of our survey data. Students began by posting a set of questions they thought were
relevant to our project. Rhoads and graduate assistants Shroyer and Harrington then categorized
the questions into relatedogip s that formed sections of the total survey. Wetpsted the

survey in the classroom, then readjusted it after one day in th€Seddhe Consumer Survey,
Appendix D. The consumer surveys were filled out at tables set up at each market andbgtaffed
students. Consumers filled out the surveys on clipboards. The time needed to fill out a survey
ranged from 510 minutes. In total, 218 surveys were collected at both markets (40% from the
West Side market).

A Survey, VendorsSSimilarly, a survey for @ndors was administered. Several students were
assigned a certain number of vendor surveys to distribute to vendors at each market. These
sur veys -swerr \ee dtheiprbjdctprovided the surveys with sedddressed and

stamped envelopes. Venddrad the option of returning the survey to a student at a later date or
mailing the survey to Rhoads. With just of over thirty vendor surveys handed out, thirteen were
completed and returned to the projesed the Vendor Survey, Appendix E).

A Survey, &lls and ProductsEach day in the field, a group of students were responsible for
collecting information on the number stalls, vendor names, and products for sale.

A Participant-Observation and Fieldmtes Systematic observation is the major method in
cultural anthropology. Students learn about a culture by observing the constant flow of events
and by participating in tme to the extent possible. Fieldtes are written accounts of the
observational events, and they address a wide range of topics.tStwees aked to write two
kinds of fieldhotes. One type involves a specific focus, such as the traffic flow to and from the
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market. The other type is open to general observation. Students were asked to describe behavior
and scenes; the idea behind thithiat descriptions that do not seem important now may be very
important later to the analysis. Each student used a small notebook in the field into which

jottings noted. Later the jottings were elaborated into fully detéigddhotesusing a wod

processr. These files were posted on the course Website each week, reformatted, and added to
the computer database (ATLAS.ti).

A Mapping The physical dimensions of the three markets were mapped. The vendor locations
were noted, and the general sense of spackiding trees, parking, etc.) were captured. The
West Grand neighborhood and business district were mapped as well.

A Openended Interviews=armers and vendors were asked general questions about their
families, their history of selling at farmers' markeconstraints faced in restructuring their

farming enterprisg and the issues faced in dealing with consumers. The market managers were
interviewed as well. During some of thdsemal interviews, students used audio voice recorders
as a memory devic@&hese recordings were then used to make transcriptions of the interviews
whichwere included in the team figldtes.

A Photographs and VideoStudents took photographs of the general scenes at the markets. One
team of students interested in film and \adxeeated a 7 minute documentary of the role of

farmers' markets in preserving local farming livelihood. Consent forms were obtained from those
interviewed.

A Audio Fieldrotes:Due to the special needs of one student, who was legally blind, the project
desgned a special method thatwasfelt, would add a significant contribution to the data

collection by taking advantage of thestudent abi | ity t o Alisten. o0 Dur.i
the student sat near by t h ethefimarket actvities. Ataothel | i st e
times, another student led him through the market from one end to the other. During these

periods, the student reported his observations with a digital voice recorder. Later he expanded
thesei j ot t i ngs 0 inates, whicl weareaddkedetathefcomp utedt database (ATLAS.),
indexed, and made available to all students for team analyses.

A Data Collection and AnalysisThe data from the maps, surveys, v transcriptions, and
fieldnotes were indexed in a qualitee research software program (ATLAS.ti) which allows
researchers to categorize, compare, and retrieve information according to subjects, topics, and
themes. The program then creates links and networks which depict the connections between
strings of relaéd textual information. The quantitative data from the consumer survey (about
80% of the survey content) were entered into a statistics program (SP SS).

Methods and Issues Specific to the Teams
Each team adapted the above methods to meet specific vbgeriated to studying, for
example, consumers or market managers. Each team developed a strategg tqyarsicular

assemblage of techniqud@de following sectiordescribes these strategies and accompanying
methodological issues.
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Market Managementeam:
The Market Management Team was responsible for documenting the organization and
management of the two markets. In addition, they included the new GVSU farmers' market,
located at the Allendale campus, in their sample. The teams used consumewratiaides such
as zip code, frequency of visit, transportation, reasons for coming to the market, and
improvements regamdg market structure. The tearntilized thefieldnotessubmitted by other
teams (in the ATLAS.ti database) in addition to their diglinotes The ATLAS.ti database
provided the team with information on advertising, market structure and service, traffic and
parking, prices, stalls, improvements, and weather. These topics were retrieved and analyzed.
In addition to the information delcted in the field, the teams used published sources to
provide a context for making sense of the data and locating it within a broader scholarly
framework. The majority of team information of this nature came fronktihtlen Street
Far mer 6 s Muaoddces by Michigard State University (Ecksteiral.2006). This
source, alongside the fiBrikyaat Development P
2006 offered a noteworthy portrait of market dynamics for our research. Additional information
was tendered from the AFulton Street Far mer 6s
information from readings such as AManaging F
North Carolina Farmer ds Mar ket Otiob thetdamdged at t a
imagesand informatiorsuch as bus route maps, flyers, advertisements, and maps of each market.
The final method of data collection used by the team was a sef@$nall interviews of
individuals involved in the management of eadrket. Members of this team were assigned
persons to interview with questions provided to structure the interview to a certain degree. The
team interviewed Jayson Ottmanager of the Fulton Street farster arket, Kelly Otto,
representative of the MNA, San Sloop, manager of the Grand Valley State Uniyefaimesd
market, Andrea Bardeleier, manager of the West Side farsderarnket, and Russ Lewis, who
replaced Bardelmeier in August 2007. Each interview was recorded and informed consent
documents wersigned by all of the interviewees. The questions asked all regarded the structure
and organization of the respective markets.

Vendors Team

The specific research topic for this team was to study the role that vendors play inthe big
picture of the farmars’ market. This focus incorporates many different aspects of the vendors as a
whol e. The groupds goals included studying:

1. The types of vendors selling at the markets

2. Vendor stalls and boothiswhat they sold, what they looked like and how they were
organized.

3. The range of interactions involving vendors, such as venelador and vender
consumer.

4. The other markets the vendors sold at and how often, and whether or not they also sold

their goods for resale to wholesale dealers.

5. The effects of the weatheseasonality, consumer traffic/volume and the neighborhood on
the vendors willingness to sell at the mar
profits and productivity at the market.
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The attitudes of the vendors and their opinions on the striofuhe markets.
The vendordés needs to help insure the stab
Ways that vendors can help to keep fresh, affordable food accessible to the surrounding
neighborhoods.
The vendor survey was an important component of the infaymthat the team
collected. The survey (and a satfdressed, stamped envelope) was distributed to all vendors
present at the West Side Farmers' Market on May 31, 2007, and at the Fulton Street Farmers'
Market on June®l Vendors were given the optionteturn the surveys to any of the field school
students during our market study days, which was stated to the vendor when they were presented
with the survey. In an unusual case, a vendor at the West Side Market was given a survey, and he
stated that he cid take the survey right then, lasig as he could dictate studentshe answers
to questions agld of him. When the survey was completed, he askedstudents thelp him
unload some of the gootte had brought to the markét.this way, there wasosne
reciprocation for the time the vendor spent answering our questions.

The members of the tearonducted casual interviews during the field study. These
began during the stall survey on the first day of field work at Fulton Street Farmers' Mar&et. As
group, the fowumember vendor team surveyed our assigned block of vendors, asking them
guestions pertaining to their wares and their experience with the market. Information was also
gleaned from vendors during conversations struck up during field agjduch as distributing
surveys.

Participantobservation was a key method employed. For example, participant
observation involved helping to construct and distribute signage advertising the West Side
farmers' market. Another way in whithe studentengaged in participanbbservation was in
purchasing from the vendors at various points during the study, whether for our own needs or for
class activities, such as the 100 Mile Meal actiuityvhich studentprepared dishes from local
ingredients. In onease, one student noted in fiddnotesthat he used the strategy one day of
purchasing from different vendors to see if h
buying consumer, than as an obvious researcher.

© N o

Farmers Team

Althoughthespci fi ¢ focus for this team was #Afarn

actually a subset of the vendors. In other words, all farmers are vendors but not all vendors are
farmers. This team focused only on the vendors who were farmers. The bulk of thetioforma
utilized by this team came from the surveys and an informal set of questions that served as a
Aifar merd6s survey. o Specifically, the Farmer t
between vendors as farmers and vendors who did not farm. arhentisledto document farmer
motivations for producing and selling locally at the farmers' market, how farmers restructured
their production and farm organization, the ekttenwhich family members were involved, and
new skills learned in faem-face maketing. The team was also interested in the issue of organic
farming and the use of GM Os (genetically modified organism) and pesticides.

Casual interviewing was another method employed by the Farmer team to collect data.
The conditions of the marketatlated how successful this method was; if the market was busy,
the farmers and vendors did not like to have the flow of business interrupted. If the market was
relatively slow, the participants were more likely to answer questions. Afterthe first week o
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study in the field, the vendors and farmers at the Fulton Street market requested that students
participating in this study avoid spending time in the aisle between the stalls, thus limiting
extended interviewing from taking place. At this point, patct observation became a tactic
used to collect datduringih busy 0 mar ket s. Team members 1|istel
watching interactions between vendors, farmers, and consumers as goods were exchanged.
After spending several hours at the farmeig’kats two days a week, detaifeeldnotes
were completed either during the market or shortly after leaving. A cyclical system of
observation, note taking, and analysis atbo\tesearch to be precise and fluid at the same time.
Other methods used in thpsoject included viewing films about the restructuring of the farming
industry, reading articles about sustainable and organic farming, and taking field trips to local
farms. The team spend a good deal of time at the farm belonging to one of the mas vidred
Vissers, who operate a 120 acre farm near Zeeland, Michigan. Much information was gained
through casual conversation with the vendors and the market managers. For example, Jayson
Otto, the market manager at Fulton Street, provided the team vudbieninformation
concerning the vendorso attitudes towards org
attended local events on food systems, such as a video shown at the Wealthy Theater on the
dangers of genetically modified foodshe Health Dangs in Genetically Engineered Foods,
and Their Covetuprevealed concerns that consumers do not have enough information on the
food they eat.
Inevitably, there were some problems and issues encountered while collecting data in the
field. Mentioned above vgathe problem of limited access to farmers during busy market times.
On the other hand, if the market was too slow it was also difficult to collect data due to a lack of
farmers, vendors, and/or consumers. In only its second year in existence, the & esarset
was often slow; there were only four to five stalls present at a time. Another problem
encountered by the team was the lack of an adequate sample population. In response, the team
focused on a few #depth case studies of farmers and their eniseprWhile the limited results
are quite interesting and do have promise, further research would need to be conducted across a
larger population of farmers.

Consumers Team

The Consumers team focused on the role of the consaiitie markets anuh the
surrounding community. The team addressed demographics, consumer behaviors and
expectation, both quantitatively and qualitatively. One team member who is legally blind
collected and analyzed sensory data (sounds and smells) from the markets utdizah@uidio
recordings. While the team might have relied exclusively on the quantitative data from the
consumer surveys, members quickly realized the importance of the qualitative contexts captured
in fieldnotes Mingling with the consumers and vendorsevert hus central t o t he
taking notes while surveying consumers, team members began to understand the contexts for
motivations and attitudes.

Participation played an important role for the team. Relating to the consumers was not a
necessdly difficult task; allstudenthad t o do was purchase vendors
team members pgonally agreed that the farrsémarket and its role were personally important.

The team felt an integral part of the market, both as consumdrsammal scientists. To say that
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the students came to understand what the consumers were thinking is not too intuitive a
statement.
During the market debriefing in the classroom each week the team convened each week
to discuss findings among team memb@&isis allowed the team to share information with the
other groups. Theteam was able to access tgpiag results of the survey. The team used this
time to discuss the most effective ways of approaching consumers. It is important to note the
interdependnce between groups which made the field school dynamic. Withofiltmotes
from the ot her groups, the teamébs work woul d

Neighborhood Team

To acquire information, the Neighborhood group did a great deal of participant
observationaswvel | as surveys, maps, and interviews.
surveyed the West Grand business district. Over a three weeks, theotearsed withmany
business owners on Bridge, Stocking, and Leonard streets. Questions were askdteabout t
potential impact of the new farmers' market, the number of employees, and the future
empl oyment plans of each business. The first
conditions in addition to talking with the owners or managers about employ naneudr, the
subsequent survey elicited more specific data on employment, which was used to help the local
Neighborhood Organization collect information for their grant report.

The team explained the project to each business owner and encowetgrietv
obstacl es. Field work is not always easy; 1in
However, people did not seem to minch e s tquestiensgtudedtsvere politein explaining
theproject andheir connectios to the Universityand tothe farmr s 6  firbee tukniag point
was the second, more direct survey. Becatisdentsaskedabout employment, some business
owners or managers, as expected, declined tadaalkemabout this information

VideoDocumentary Team

This teamompletedaseyn mi nut e DFY/dnFieloht i Rdremer 6is Mar ke
The documentary explores the relationships betweemefa, consumers and how farsger
markets affect their lives. The team wanted to exantfieesignificance of the farm&market to
local farmersand urban communities. The teams' visual essay was aimed to bring awareness to
the kinds of relationships that can emerge over time from the nexus of involvement at a farmers'
market. The video suggests the potential for farmers' markets to stimulatecocamic and
cultural activities in West Michigan.

Overall, each team tackled a different domain and social group found at the farmers'
market. Students discovered the benefits of cooperation between teams and with team members.
The teams quickly realinethe rigorous demands of participant observation and the necessity of
thorough preparation and planning before entering the field. Teams also adapted a range of
methods to meet specific team objectives, and each developed a strategy for use of a particula
assemblage of techniques.
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SECTION II: Research Issues and Questions

AFar mers' Markets: Linking Foodstwofaim®eoesmmuni ty
markets in Grand Rapid3 he project began with the idea tii@bd produced and distributed

locally is fresher and more likely without preservatives or other chemicals used to preserve a
fruit or vegetable over long distanc®ge began with a set of questions derived from the West
Grand Neighborhood Organization's stated goals for creating a neerfa market. How do

farmers' markets provide sources of fresh food and health for communities? What role does the
farmers' market play in the urban setting? What is the dynamic between the market and the
growth of the community? Do farmers' markets hélp local business community in general?

We adapted these to our knowledge of anthropological studies and other academic literature on
farmers' markets and local food systems in general. We identified four core issues to be explored
in the research: estadting a new farmers' market, preserving the rural landscape, the
motivations and needs of consumers, and the role of farmers' markets in urban neighborhoods.

In conventional research, the researcher begins her/his project with a research question or
hypothesis for testing (Sidky 2004:29). This thesis or question is the result of extensive
preliminary library research and/or previous research in the area. In the present research, the
students entered the project without a hypothesis, though they hadjoestions about their
research based on class readings and previous experiences. Instead of the conventional
(deductive) research design, the students were asked to proceed inductively, formulating possible
themes, issues and questions throughout theereagons and interview experiences. When the
teams wrote their final reports, they were required to formulate detailed research questions based
on various issues which were revealed to them in the data and interviews, and from thei
experiences working tether:

1. Establishing a new farmers' markdthe West Side farmers' market is a new market, only in
its second year. The neighborhood organization and the market manager are starting from
scratch. Although there are many resources available to guiderthation of a new
market, growth depends mobilizing vendors and consumers, and connecting them in time
and place. A slow process, it can take years to build an established, reliable market. Our
project was interested how a new market develops, expandseemhes viable. What
should be the roles of market manager and vendors in such smaller markets? How does
location in a neighborhood come into play? How do the needs of new and smaller markets
differ from more established farmers' markets? One objectitleeadata collection was to
monitor the size, location, and activity of the new and established markets. Another was to
document the organizational strategies put in place by the market managers.

2. Preserving the rural landscap®&Vhile farmers' markets atirhattention to urban spaces,
they may have an even greater effect on nearby farms and their restructuring, if not
preservationT he growing viability of family farms would likely benefit surrounding rural
communities. Since the 1970s, sprawl and the gmiith of suburbia have overrun former
farming landscapes. These changes were caused in part by the restructuring of farming and
the food procurement system brought on by expanding the economies of scale,
industrialization, consolidation, and the verticgkegration in the farm and food industries.
The local food system transformed into a global food system, pushing out many smaller
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family farms (Grey 2000). Faced with these difficulties, some ssaallle farmers
increasingly turned to alternative growiagd marketing strategies to sustain their
livelihood. Direct marketing to consumers, and farmers' markets specifically, are viewed as
ways to restructure the family farm by gr owi
distribution.

Restructuring imolves noteworthy changes in the way crops are produced and in the
use of farm labor. Mukcrop farms require new technologies and a sensitivity towards the
application of fewer and fewer unhealthy biocides. Such farms are often more labor
intensive and ecessitate a greater range of work activities. Members of farm families
themselves typically deliver and market the crops, and develop new communication and
marketing skills by having to interact with the consumers-fadace. Our project wanted to
undestand the changes taking place on those family farms that sell at the farmers' market
and how farmers and their families have adapted to their new enterprise. Focused primarily
at the farmers' market, however, our methodology allowed us to directly stunigré only
in a few cases. Evesp,studentsvere able to learn much from farmers as vendors and about
their marketing strategies and skills.

3. Consumers, their motivations and neeflfiracting a regulaclienteleof consumers is just

as important to faners' markets as securing sources of fresh products from local farms. Our
project anticipated that consumers would be attracted to direct marketing for many
overlapping reasons. A review of the popular media gives the impression that people
primarily wantlocally fresh, seasonal foods. The media also points out the appeal of organic
fruits and veget abl es, Aback to natureodo or |
may be viewed as a romantic return to traditional agriculture. Finally, farmersttsark
mi ght find theglrohplpieaat asnanstiaat egy (St ar |
created to resist the gdlervading corporate, global food system. Many consumers are
concerned that it is virtuall yromangwhatsi bl e t
kinds of chemicals were used to produce it. Consumers are increasingly removed from the
source of their food, which on average, according to Schlosser (2002), has traveled 1,300
miles beforeti r eaches t he ¢ ons unefor®estaipabl@Agrecultgrs ee L e
2008).

Aside from media impressions, there were very few scholarly studies from which to
draw. Our students relied heavily on a key article by Andreatta and Wickliffe (2002),
AManaging Far mer and Co rosalNaoré Caroinafarsmed at i on s :
mar ket . o One key issue raised by the author.
consumers, especially in educational level and in household income. Assouiateal
i t a sdistnstipnd of desiretbods, and cisine may determine what consumers seek at
the market’ whether the demand is for basic fruits and vegetables, or for specialty crops and
Avabddeedd goods. I n the context of this proj
impact on the success of a ketrif the goal is to serve a leincome community or a
particular ethnic group. How can the market develop anreadh strategy? How can market
managers align the needs of consumers with the products brought for sale by vendors?

4. The role of farmers' miaets in urban neighborhood&elated to the issue of local

consumersthe project wantetb know how farmers' markets integrate into the surrounding
neighborhood. In its second year, the West Side farmers' market was projected as a way to
offer local, flesh, and affordable food to lemwcome residents, as well as to become a
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Amagnet o for stimulating economic and soci al
Rosenzweig, and Gibson 2005, Ford Foundation 2003, Kantor 2001, Kellogg Foundation

2003). How do conmunity organizations and residents become involved in the market?

What connections emerge among different actors and social groups? How do networks
function to redistribute Afood power 0? What
and the local busess community? Our project assisted the market manager of the West

Side Farmers' Market by monitoring the links between the market and the surrounding West
Grand neighborhood. Students collected information on neighborhood history, the

surrounding busirss district, employment, and fresh food availability within the broader
neighborhood. Involvement in the market by the community and accessibility to the market

by neighborhood residents were monitored.

These four topics market formation, vendors/faers, consumers, and the neighborhood
I were studied by different teams of students. As described in a previous section, each team
developed a set of topics and a methodology for gathering information on their specific domain.
While teams worked independgntthey also connected their activities and findings with other
domains in order to construchalistic picture of the local food system. Figure 5 depicts the
topics investigated by the teapt®mprising a network aklationships representedtime
con@pt map. Note that farmers and vendors are separated into two domains. While it is true that

all farmers selling at the mar ket are vendors
products, are farmers. The distinctions between these two typ esdufrgeare seen in each
groupdés mar ket i ng st measdneakyt,, andicommibmemt omueant i n t h

preservation.

In the report's conclusion, these four topaes discussenh greater detail in light of the
project's findings. The next senal sections present the findings frimeteamreportssubmitted
in June 2007, subsequentditedand elaborated by the author for this final report.
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Figure 5: Conceptual Map
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SECTION Il : Market Organization

The followingstudents made contributions to this section based on their field report
written for the courseRyan Ames (Sociology), Ty Falk (Anthropology), Hannah Rodgers
(Anthropology/History).

West Side Farmers' Market:

The West Side Far meandyéar dfiaperdientwhew this studyrtook t s
place. The location of the marketsin the rear parking lot of St. James Catholic Church, 733
Bridge St. NW near the south boundary of the West Grand neighborhood. The market was open
two days per week: Thursdayl 2:00- 6:00 PM as during the previous year (2006), and for the
2007 season, Saturday mornings 8:00 AMI2 PM. The vending fees were $10 per day, $15 per
week and $250 for a season consisting of 19 weeks. The market was sponsored by West Grand
Neighborlood Organization and the Stockbridge Business Association.

Andrea Bartelmeier was the first market manager. Initially, she took a job with the West
Grand Neighborhood Organization and helped write the Cool Cities grant, which included a
farmers' marketamponent. Once the grant was funded, Bardelmeier then took on the task of
organizing and establishing the farmers' market. In an interview, she described the early stages of
market formation:

We had a couple meegs in the summer [2006] . . The initid idea was to create an

immigrant market so Mexicans and immigrants could sell in the neighborhood. More

people were opento the open air market that would serve more peopldeedintif

cultures, andthe farm@market was the best idea. We organizea about two weeks,

and started it in midhugust [2006]. We had a huge turn out onthe first day because we

gave coupons for three dollars and that spurred a lot of people to get out here. Many know

of the market because of that . . . but it will take oharket about four years for to sustain

itself.

Bardelmeier had explained how the farmers' market idea was originally conceived both as
a premise and as an experiment: How could a farmers' market help revitalized a
neighborhood community? The original a&or the market was to create an environment
that was supportive to immigrants, specifically Latinos, and to offer a venue for buying
and sell products in their neighborhood. As Bartelmeier indicates in her statement, only
two weeks before the market ogenthis idea was abandoned in favor of a more

inclusive market, reaching out not only to Latinos, but to residents and workers in the
area. This changeand the offering the coupons circulated throughout the neighborhood
prior to opening day helpedthemarket to a good start initially.

The $13,000 grant from the city of Grand Rapids allowed the market to continue into
2007 for a full season. According to Bartelmeier, the cost of running the market dhtthede
salary for the manager, the popetty toilet, and advertising materials like flyers and billboards.

Of these expenses, about $9,08thtto manage the market and to support the market manager.
The new market was to serve the west end of the city of Grand Rapids and, specifically,
t he AWedd rGegiaghbor d6mindd). ( see Fi gur e
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Figure 6: Market Location in the West Grand Neighborhood
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Figure 7: Aerial View of West Side Farmers' Market, Looking North

Figure 8: West Side Farmers' Market Block

In the Figures8 and 9 note the location of the church along Bridge Street, which runsnesstt

The market is located in the west parking lot of Saint James Church at 733 Bridge Street NW.
The churchiés between First Street and Milwaukee Street and its parking lot is shared with the

Goodwi I | 6s thathetedseside oCtherldijat offerssocial serviceand training.
Goodwill does nothargee h e f ar me fessfa@r useda théparkinigia but there are
restrictions on stall location and parking (Fig@ye
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Figure 9: Stall and Parking Map

Whenever the market hours coinadeith an event or training session at the Goodwill building,
the market managemnrolledyellow tapedown the center of the parking lot, deatingthe
ma r k sdll &nd parking boundarieBuring these occasiorsfudentslid not notice confusion
about parking, and did not see any market patrons or vendors attempting to use the Goodwill
section.The parking lot is surrounded by cyclone fiergowith two entrances (Figure 9

People approach the market by many means including by foot, bicycle or vehicle. There
is of course pedestrian access and a bus stop nearby located at Bridge and Garfield streets on the
West Fulton route. In addition, theflparking lot makes the area accessible for those with
special needs. During our field studggudentssaw people in walkers, wheelchairs, and kids in
stroller at the market. Most of the consumers came without vehicles, walking to the market from
their wak or from other shopping; others parked in the lot or along the neighborhood street on
the periphery of the market.

The vending area contained roughly 20 stall spades.amount of spad¢eken by each
vendor varied, and was not at issue; during theystoever were all the spaces filléeigure10).
I n an effort to fill the stletiamapparent.Thisl i cy of
situationcontrasts shamply witthatat t he Fult on Street f ar mer so
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