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Identity Standards

Introduction

Why have sandards?

Following these standards will ensure
consistency in the voice and brand identity of
the university. This will support and

strengthen Grand ValleyOs brand position in a

competitive market.

The purpose of these standards is to:

+ Reinforce @nd Valley@entity.

* Ensure continuity in appearance of all
communications.

* Present a positive perception of
GVSU to the public.

* Meet the needs of the constituencies
Grand Valley serves.

* Protect and regulate the use of
proprietary GVSU names, logoksar
wordmarks, and graphic devices.

One of Grand ValleyOs strategic goals is to
enhance the image and visibility of Grand
Valley State University. We do this through
integrated marketing communications. This
researcibased approach means everyone
througlout the university works together to
convey clear messages about Grand Valley

that underscore its mission, vision, values, and

strategic goals in every communication we
produce.

Being a positive advocate for Grand Valley
helps us all succeed. As a facuémber,
staff member, alumnus, or student, your
commitment to the integrated marketing
initiative is critical.

For Grand ValleyOs strategic positioning
statement visit
wwwgvsu.edu/strategicplanning

Overview

What is in this guide?

This comprehensive guigleplains the
standards and procedures regarding every
visual aspect of the university identityis
includes the use of the logo, name, and
languagesedn all communideons related

to Grand Valley State Universltyalso
addesses standards for usage of these
elements in a variety of applications and
mediafor various university units

The copystyle guide includes iadex of
common university terminologprrect
punctuation, and proper names specific to
Grand Valley.These guidelines should be
applied to all university publicas. For any
words or phrasemt listed in the style guide,
please refer tine APStylebook The

complete copy d&yguide is available online at
www.gvsu.edu/identity.

All communications materials using the
univerdty logo must be approved by
Institutional Marketing beforethey can be
distributed.

For any other questions or requests, contact
Institutional Marketing at (616) 3325.

Thesddentity standards are available online at
wwwgvsu.edu/identity.



Identity Standards 3

Institutional Messages

These key messages were derived from Grand

ValleyOs mission, vision, and values, as well as -

from extensive research with the universityOs
constituency group§.hese messages should
be the focusvhenever gssible irall personal
and professional communications related to
the university.

Academic Excellence

Outstanding students, rich learning environments, excellent
faculty, individual advisors and mentors, a wide range of
majors, handsn researchpportunities, and nationally

ranked graduate programs all contribute to a challenging and
rewarding educational experience.

Our liberal education focus emphasizes critical thinking,
creative problem solving, and cultural understanding,
preparing studenter life in a fasthanging world. It fosters

a commitment

to economic, social, and environmental sustainability and an
inclusive campus that values diversity. Through this ferward
thinking education, students are empowered to positively
affect the globalommunity now and in the future.

Grand Valley reaches out to the community through its
Continuing Education programs, VanAndel Global Trade
Center, Annis Water Resources Institute, Michigan
Alternative and
Renewable Energy Center, and many other progrdms a
centers.
*  More than 200 areas of study, including 69
undergraduate majors and 26 graduate programs
* Graduatdevel research opportunities for
undergraduate students
¢ Diverse environment that promotes the development
of intellect and creativity for both déty and students
* Nationally ranked Hy.S. News & World Repad
The Princeton Review

First-Rate Faculty
Excellent academic credentials, unparalleled dedication, and
active engagement in their scholarship and disciplines make
for energized, accessilbled responsive faculty.
* Talented and highly credentialed faculty are dedicated
to teaching
* Faculty are actively engaged in their disciplines
*  Faculty care about students, frequently developing
mentoring relationships that last long after graduation

Great Reurn on Investment

An average class size of 28, collaborative faculty/student
research opportunities, and classes taught by faculty, not
teaching assistants, contribute to an exceptional learning
environment. In addition, Grand Valley has been recognized

for 11 straight years as one of OAmericaOs 100 Best College
Buys.O The return is that Grand Valley degrees are highly
respected and valued by employers and graduate schools.

* Smaller class sizes ensure personal, interactive
learning
Faculty, not graduate da&nts or teaching assistants,
teach at all levels
Exceptional student life (more than 240 student
organizations) and service learning experiences in
world-class learning, living, and research facilities
*  More than 97 percent of Grand Valley graduates are

swcecessfully employed or pursuing advanced degrees

Stateof-the-Art Facilities
Grand Valley is continually setting new standards for
excellence in how our facilities are used to promote academic
achievement. Inspiring classroom and research facilities,
moden living centers, wireless academic buildings, and
convenient student services make Grand Valley campuses
ideal places to study, learn, and live. Our commitment to
sustainability and the environment is evident in our meeting
LEED (Leadership in Environmertand Energy Design)
specifications in all our new construction projects.
* New academic, research, performance, and athletic
facilities provide forums for learning on every level
* Lake Ontario Hall, opened in 2005, is the newest of
Grand ValleyOs Ogremrildings and part of the
universityOs sustainability initiative
* The CookDeVos Center for Health Sciences, located
in the heart of West MichiganQOs life science corridor,
will help prepare the next generation of professionals
for advanced opportunitieshiralth care research,
education, diagnosis, and treatment
*  Wireless academic buildings make connecting to email
and the Internet easy and convenient
* Modern living centers are some of the newest in the
state, tripling our number of beds over the past five
years

Outstanding Locations
The vibrant residential main campus in Allendale and
dynamic urban campus in Grand Rapids are connected by a
convenient shuttle system. The safe, secure campuses are
located in MichiganOs West Coast, close to the sandy beaches
of Lake Michigan and the cultural opportunities of Grand
Rapids. Plus, both campuses are just a few hours from
Chicago and Detroit. Grand Valley also has regional locations
in Holland, Muskegon, and Traverse City.
* The Pew Grand Rapids Campus is located in the
heart of MichiganOs second largest city, close to
internship, employment, and community outreach
programs
* The free campus shuttle links students, faculty, and
staff to the entire Grand Rapids transit system
e Grand Valley also offers bachelorOs and masterOs
degree courses in Holland, Muskegon, and Traverse
City.



Identity Standards 4

Visual Elements:Logos

Why havespecific logo standards?

It is important to build a strong brand identity
in the competitive market of higher education.

Consistency in university images is key to
successful branding by creating a positive
perception of the university witlgh recall
among our audiences (i.eagpective and
current students, faculty, staff, alumni,
parents, and supporters).

Graphics such as logos, while not the sole
elements of a brand, represenirtage of
theuniversity. Creation ofdependent,
decentralized graphimsd symbols for
individual university units causes
inconsistency in the university image

What is Grand ValleyOs Logo?

Grand Valley@smpletdogo consists of the
OcCircle GO (logomark) arelwords OGrand
Valley State UniversityO (logotype).

Logomark

The logomark may be used alone but the
completdogo(mark and typeas referenced
abovemust be used somewhere else on the
pieceThe logomark may not be altered or
used as part of a logodesign.

Logotype

The logotype may never be used without the
logomark.The logotype is only a part of the
complete logo artwork and should never be
recreated usingd#ferent font. Never use

the Grand Valley State University logo in any

form in a line of texSee the typography
section for suggestedmplimentarjonts.
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Dimensions

The logo (which consists of the logomark plus
logotype) MUS measure at least 1.25 inches
wide for the mareft logo or 1 inch wide for
the marktop logo (minimum actual sizes
shown) Always provide space around the
logo, free of typography, graphics, or other
distracting elemenf3o not change the
proportions of the logo or otheisg distort

the logo.

Various electronic versions of the logo are
available in different file formats (GIF, TIFF,
EPS) on the Institutional MarketWebsite,
www.gvsu.edu/identity. Please refer to this
listfor acceptable versions of tredemarked
logo.

94
I ! I

©

GRANDVALLEY
STATE UNIVERSITY

|
>)6 Po#2!-#Q#

GRANDVALLEY
STA TEUNIVERSITY

|
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Grand Valley logos for individual colleges,
schools, centers, or departments
Departments, colleges, or other similar brand
extensions may request an independent logn
These logos consist of the Grand Valley log
with the unitOsame included under the
logotype see examples to the right
Substitutions are not permitted and allaysp
standards and publication requirements apply.

Do not use independent logos or visual
identities. All units that operate as part of
Grand Valley must use a Grand Valley
approved logo.Exceptions are if the unit is
named after a donor AND servesras a
external community resouf&x. Hauenstein
Center for Presidential Studies, Dorothy A.
Johnson Center for Philanthropy and
Nonprofit Leadership, Seidman College of
Business, or the Fred Meijer Center for
Writing and Michigan Author§)ther
exceptions habeen made and a few nhon
conforming logos have been grandfathered.
Annual events such as homecoming, Fall Arts
Celebration, Shakespeare Festival, theatre
productions, ansomeothers are also
permitted to create graphic identities and
eventlogos by permsion of Institutional
Marketing.

No other use of the Grand Valley name, logo,
or individual unit in a logo is permitted.
Contact Institutional Marketing with any
guestions, (616) 32525.

Using the Grand Valley logo in
conjunction with other logos

When using the Grand Valley logo in
conjunction with other logos, please call
Institutional Marketing for consultation at
(616) 331525.

\7,

GranpVALLEy GRANDVALLEY
State UNiversiTy  STATE UNIVERSITY

SCHOOL OF COMMUNICATIONS SEIDMAN COLLEGE OF BUSINESS

Athletics

Theusage of all athletics logos is regulated by
the Athletics DepartmenEor internal use of
athleics logos, please email
lipinskd@gvsu.edu. For licensed use of
athletic logos, go to
www.lrgusa.com/appphp. Please note that
ahletic marks are not appropriate for
academic unit publications or Web sites.
The athletics identity usage atyle guidis
available througtme Athletics Department.

University Seal

Never use the old logo or the University Seal.
The use of the seal is by permission of the
PresidentOs office only.
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Visual Elements: Terminology and
Typography

University Mission
Grand Valley State University educates

students to shape their lives, their professions,
and their societies. The university contributes
to the enrichment of society through excellent

teaching, active scholarship, and public
service.

When incorporating ¢ghmission into
marketing messaging use:

OEducating students to shape their lives, their

professions, and their societies.O

University Name
The official name is Grand Valley State

University. After the first use of the full name

it is appropriate tehorten it to Grand Valley.
GVSUis only appropriate in informal

context, or when space is limited, or if Grand

Valley has been used so often it becomes
distractingGV should only be used in
internal, informal documents.

Copyright
All printed materialshould include the
following copyright information:

Copyright Grand Valley State University
(year of publication)

If space is an issuse the copyright symbol
(©) instead of the word OCopyrightO.

Typeface

The font used in the logo has a specific
proportion, kerning, anddding. The
logotype should nevbke reproduced using
similar fonts.

It is not necessary to match the typeface of
the logo in text. In most cases it is even
preferable to use contrasting fonts. Itis
recommended to minimizeetnumber of
typefaces in one publication to no more than
two or three. Some suggested complimentary
and contrastg fonts are shown below

These suggested fonts give a few options for
publications and maintain a sophisticated look
for academic audiences

Serif Sans Serif
Platino Arial

Garamond Helvetica
Times Optima

Affirmative Action/ Equal Opportunity
Statement

For publications, use one of the following
affirmative action statement$e full
affirmative action statement can be found in
the Administrative Maauor in the university
catalog

Preferred version:

Grand Valley State University is an affirmative
action/equal opportunity institution. It encourages
diversity and provides equal opportunity in educatior
employment, all of its programs, and the use of its
facilities. It is committed to protecting the
costitutional and statutory civil rights of persons
connected with the unatsityf publication

N mmiyy.

If space is an issu®u may use this version:
Grand Valley State University is an affirmative
action/equal opportunity instDatief
publicationN mm/yy.
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Visual Elements: Colors

Color is a very important element in recall and

recognition of the university brand. That is @

why it is important to match the colors as

closely as possibieprint or on thénternet GRANDVLLEY

A more accurate coloratch is achieved if STATE UNIVERSITY
the color code igsed due tthe variation of
hues in differennediums.

Official colors @

GRANDVALLEY GR.
S’I'A'I'E lJNI\-"I’.RSITY SIAT

“AJ Vi " |

UNIVERSITY

Black Blue

PMS 301 @

GRANDVALLEY
Logo Colors STATE UNIVERSITY

The logomust alwaydbe:

*  Black

* Blue (PMS 301)

* White reversed out of a daxdor

* Two-color loge logomark appears in

g
blue ad the logotype appears in black \}o'

GRANDVALLEY
GRANDVALLEY S et e

STATE UNIVERSITY

Never reverse the logo out to a color other
than white.When using colored paper, be

sure to make the logo PMS 301 blue, black, or
white.
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Publication: Approval process

All new university communications materials
should be sent tmstitutional Marketing for
reviev before they are printed.

E-mail a PDF of your piece to
identity@gvsu.edu,
or fax a hard copy to (616)33285.

Please allow at leasti»urs to receive
feedback.

Photography
Express written permission is required for any

consultant, contractor, supplier, or vendor to
photograph university projectdniversity
owned fotographs used for marketing or
communication purposbg external
organizationshould credit Grand Valley State
University as the owner of the entity in the
photograph.

When publishing photographsprint or on
theWelh it is important to have the
recognizable subjeatstihe photo sign a
release form, regardlessvbkther or not

they are a student or employee of Grand
Valley. Copies of these forms should be sent
to Grand Valleyl'he photo release form is
available at gvsu.edu/identity.

Consider photoand images for publications
whichillustrate theniversity'and the area's
best attributes and represent the values of the
university.

Publication: Display requirements

Grand Valley State University should be
clearly angrominently displyed on the front

of each communications piece with an official
GrandValley logo as identified in this guide
Although the logo can be resized it should not
be distorted or altered in any other widye

logo should not be placed where a-patech

or binding may interfere with ithe Website
addresshouldalsobe dispayed as often as
possible.
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Usage

Individual Students

Individual students are only allowed to use the
logo and other trademarks for approved
projects. his includeslass project8yeb

sites, or conference and presentation
materials.

The logo shodlnot be displayed on personal
Websites, fliers, apparef any othematerial
without prior approval.

Registered Student Organizations

RSOOs using the university logo or images for
any materials must follow the identity
standards and get approval through the Office
of Student Life, this includes organization
Websites, event sponsorships, and
fundraising materials.

Refer to the RSO Handbook
(www.gvsu.edu/rsohandboakyarding
guicelines for orcampus fundraising and

event promotion

For questions or application for approval
contact theffice of Student Life,
wwwgvsu.edu/studentlife or (616) 33345.

Academic departments

Departments, colleges, or other similar brand
extensionsnay request an independent logo.
These logos consist of the Grand Valley logo
with the unitname included under the
logotype(see belowpubstitutions are not
permitted and all display standards and
publication requirements apply.

STATE UNIVERSITY STATE UNIVERSITY

SCHOOL OF COMMUNICATIONS
SEIDMAN COLLEGE OF BUSINESS

@ GranDVALLEY (GRANDVALLEY

Vendor/Commercial Printing

If you are applying any logos or wordmarks
registered for trademark by Grand Valley
State Uniersity $ee logo downloads page at
wwwgvsu.edu/identitytp items that will be
commercially printed or resold, thendor

must become licensed throdlgéLicensing
Resource Group, www.lrgusa.com/apply.php.

Licensing

All logomarks and names in this manual are
registered trademarks of Grand Valley State
University. These mar&se property of
GVSU and therefore all restrictions apply.
Any improper use is prohibited.
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Forms

GVSU letterheads, envelopes, business cards,
andforms can be ordered through the Copy
Center copycenter.gvsu.edu

Memos and Cover Sheets

Templates fomemos and fax cewsheets
are available on thestitutional Marketing
Website wwwgvsu.edu/identity.

Campus signage

Production and installation@dmpusignage
and displays asgranged biacilities
Planninghrough external vendoRefer to
thePlanning and DesigtaSdards manual
for requirements,
www.gvsu.edu/facilitiesplanning.

Outside vendors aatsocontracted for name
tags, vehicle decals, uniforms,Fegcmore
informaton contacFacilities Planning,
www.gvsu.edu/facilitiesplanning
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Web Standards

While www.gvsu.edu serves several audiences,] € Executive Officers have set forth the

it is a crucial student recruitment tool. After  following as the GVSWebPolicy for

the personal campus visit, the university's Academic Units:
Website is considered the most important
resource for attracting future students to
Grand Valley. It is necessary, therefore, that
the site conforsito design and content
standards comparable to those applied to
official university publications, such as the
GVSU Catalog.

Grand Valley@¢ebsite (www.gvsu.edu) is a
major point of entry for many of our
audiences and must contain messages and
design elements consistent with other pages
on ourWebsite and with what we are
publishing and advertising in print.

All Webpages that represent Giaralley
State Universityiust comply with minimum
design standards amaist include essential
elements (including but not limited to those
under the domain www.gvsu.edu/...)

Contact Institutional Marketing for assistance
in meeting the minimum design standards or
to request official GVSU graphics that meet
your design needs.

Training and instruction Webpage
publication is available through GVSU
Academic Computing.

Institutional Marketing also provides
assistance gteveloping content management
systems for departments throughout the
university. The CMS enaldesck and easy
control ofcontent as if working in a word
processing document.

Please contabistitutional Marketing at
(616)3312525 for morénformation.

1. The GVSU home page will be

designed and maintained by
Institutional Marketing.

Each academic program will be
represented by an introductory page
that will appear as the first link from
the listing of academic programs, four
clicks into the GWVebsite. This will
assure consistent look and feel to the
user. Institutional Marketing will
produce these pages, which will
provide consistent informatiocrass
the disciplines. Initial content for the
introductory pages will be the same as
the printed program brochures,
although departments will be able to
update this content as needed. All
pages will be printable from theh
Each academic program's hqrage
will adhere to the minimum design
standards put forth in the following
WebProcedures for Academic Units.
Each unit must designate a
departmentakebmaster, who will be
resnsible for keeping content up to
date. Institutional Marketing will
continue to monitor www.gvsu.edu
for outdated material.

It is expected that the content on
www.gvsu.edu, from academic,
administrative, and other official
university entities, will semvany
specific audiences, but all content
ultimately supports the advancement
of the university. Therefore, all
content of www.gvsu.edu will reflect
the highest standards of accuracy and
appropriateness.
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Copy Style Guide

Thecomplete copsgtyle guide is available on
the Institutional Marketing Web site,
www.gvsu.edu/identityit includesuniform
standardfor punctuation, official university
names, and common academic terms.

Consistency is important, not only in graphic
representatioiut alsoin the way words are
used in university communications. Therefore,
these guidelinesgarding copy stydeould

be applied to all university publications.

While the style guide takes precedence over
any other copy guidelinesnsult the

Associatl Press Stylebook and Libelfivanual
anythinghat is not included. Contact
Institutional Marketing with any questions or
additions, (616) 32b25.
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Contact Information

Institutional Marketing and News and
Information Services are divisions of
University Relations, responsibletiier
internal and external communications of the
university.

Institutional Marketing

Conducts marketing reseamdnvelops
marketing plans, @grtisements)ebsites,
and publicationgind monitors the use of the
logo.

Riverfront Plaza Building

Grand Valley State University

55 Campau Avenid\W , Suite 500
Grand Rapids, Ml 49503

(616)3312994

Fax: (616) 332285
identity@gvsu.edu
www.gvsu.edu/identity

Bryan Bickford
Advertising and Communications Manager
(616)33%£2525

News and Information Services
Coordinates public and media relations and
internal news products, including FORUM
and Grand Valley Magazinésodproduces
video programming fahe Weband TV.

130Lake Michigan Hall
Allendale, M#9401
(619 3312221
Fax:(61§3312250
www.gvsu.edu/nis

Information and Technology

Responsible for administrative and academic
server and hardware issues.

(616)33£2101
helpdesk@gvsu.edu
www.gvsu.edu/it

University Promotions
Design services for @mampus organizations
and departments.

108 Kirkhof Center
Allendale, MB9401
(616)3312340

www.gvsu.edu/upo

Copy Center
Makescolor and black and white copies,
binding, and UPS mailing.

073 Kirkhof Center
Allendale, MB9401
(616) 3314307

136C D& o0s Center
Grand Rapids, V49503
copycenter.gvsu.edu



